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LAMPIRAN 

 

LAMPIRAN 1 Kuesioner 

 

Kepada 

Yth:  

Dengan hormat, bersama dengan surat ini saya: 

Nama : Sadisman Nainggolan  

Nim : 190311057 

Kampus  :  Universitas Sari Mutiara Indonesia  

Memohon kesediaan saudara/i untuk mengisi daftar kuesioner dengan judul 

Pengaruh Bauran Promosi dan Komunikasi Pemasaran Terhadap Keputusan 

Pembelian Pada CV.Pandu Mitra Motor Tarutung. 

Agar penelitian ini dapat mencapai kredibilitas maka saya mengharapkan 

bersedia saudara/i meluangkan waktu untuk mengisi dengan lengkap dan benar. 

Atas bantuan dan partisipasi dari saudara/I berikan saya mengucapkan banyak 

terima kasih. 

Data responden  

Jenis kelamin : 

Pekerjaan  : 

Petunjuk Pengisian 

Berikanlah tanda centang (√) pada salah satu jawaban sesuai dengan pilihan anda. 

SS  :  Sangat Setuju 

S : Setuju 

N : Netral 

TS  : Tidak Setuju 

STS  : Sangat Tidak Setuju 
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Daftar Kuesioner 

Variabel Bauran Promosi (X1) 

No Pernyataan SS S KS TS STS 

Periklanan 

1 Selain terkenal karena bagus, 

showroom honda tarutung juga 

terkenal dengan  jenis motor yang 

dijual 

     

2 Showroom pandu mitra motor 

memiliki periklanan yang sangat 

bagus 

     

 

Personal Selling 

1 Tenaga penjual honda  memberikan 

catalog dan menjelaskan 

keunggulan pada showroom honda 

mitra motor tarutung  

     

2 Memberikan hadiah kepada pembeli 

honda beat di showroom pandu 

mitra tarutung  

     

 

Promosi Penjualan 

1 Memberikan hadiah kepada pembeli 

motor di showroom honda pandu 

mitra tarutung  

     

2 Memberikan diskon kepada pembeli 

yang sudah pernah berbelanja di 

pandu mitra 

     

 

Hubungan Masyarakat 
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1 Pihak pengelola showroom honda 

pandu tarutung mempersilakan 

masyarakat setempat untuk 

menanya nanyakan harga dari motor  

     

2 Sering terlihat showroom pandu 

mitra motor tarutung membuat 

undian kepada masyarakat 

     

 

Kualitas pelayanan (X2) 

 

No 

 

Pernyataan 

Jawaban 

 

S 

 

SS 

 

KS 

 

TS 

 

ST

S 

Bukti fisik (tangibles) 

1 Sales dari Showroom sangat 

rapi dan bersih 

     

2 Shworoom menyediakan barang 

buat konsumen 

     

Reabilitas (Reability) 

1 Pihak Showroom memproses 

pesanan motor dengan sangat 

cepat dan tepat waktu  

     

2 Showroom sangat kompeten 

dalam melayani masyarakat 

     

Ketanggapan (Responsivness) 

1 Showroom memberikan bantuan 

jika masyarakat meminta 

bantuan  

     

2 Showroom merespon cepat 

keluhan dari para konsumen 
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Jaminan dan kepastian (Assurance) 

1 Showroom memberikan 

jaminan kepada konsumen 

apabila terjadi kerusakan produk 

atau hal yang tidak diinginkan 

     

2 Sales Dari Swhoroom sangat 

terampil dalam melaksanakan 

tugasnya 

     

 

Empati (emphaty) 

1 Pihak Showroom selalu 

memberikan rasa aman kepada 

konsumen 

     

2 Showroom memberikan 

jaminan pada masyarakat 

     

 

Keputusan Pembelian (Y) 

No Pernyataan SS S KS TS STS 

Pilihan Produk 

1 Saya membeli motor di pandu mitra 

karena pilihan yang ditawarkan 

banyak dan lengkap  

     

2 Saya memilih showroom pandu 

mitra motor untuk membeli sepeda 

motor lagi karena sangat bagus 

     

 

Pilihan Merek 

1 Showroom pandu mitra motor 

tarutung menjual banyak pilihan 

merek barang sehingga saya memilih 
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yang terbaik dan membelinya  

2 Merek merek sepeda motor pandu 

mitra sangat bervariasi 

     

 

 

Jumlah Pembelian 

1 Saya merekomendasikan showroom 

pandu mitra motor tarutung kepada 

teman atau keluarga untuk membeli 

motor disana 

     

2 Saya puas berbelanja di showroom 

pandu mitra motor sehingga saya 

merekomendasikanya pada orang 

lain 

     

 

Waktu pembelian  

1 Saya membeli motor di showroom 

pandu mitra tarutung karena saya 

tidak kesulitan saat berbelanja di 

pagi, siang, sore, maupun malam 

hari 

     

2 Berbelanja di showroom pandu mitra 

motor bisa kapan saja 
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Lampiran 2  Tabulasi Data 

Tabulasi Data Variabel Bauran Promosi (X1) 

Bauran Promosi (X1) 

No  X1.1 X2.2 X3.3 X4.4 X5.5 X6.6 X7.7 X8.8 Total 

1 4 5 4 5 4 5 5 5 37 

2 5 5 5 5 4 4 4 4 36 

3 4 4 4 4 4 4 4 5 33 

4 4 4 4 4 4 4 4 4 32 

5 4 4 4 4 4 2 4 4 30 

6 4 3 4 4 4 4 4 4 31 

7 4 4 4 4 4 4 3 4 31 

8 3 4 4 4 3 4 4 3 29 

9 5 4 4 4 4 4 4 4 33 

10 4 4 4 4 4 4 4 4 32 

11 4 4 4 4 4 4 4 4 32 

12 2 4 4 4 4 4 2 2 26 

13 2 3 2 2 3 4 4 4 24 

14 4 4 4 4 4 3 3 3 29 

15 4 3 4 2 2 4 3 4 26 

16 4 4 4 4 4 4 4 2 30 

17 4 4 3 4 4 3 4 4 30 

18 4 4 4 3 4 4 4 3 30 

19 3 4 4 4 4 4 4 4 31 

20 4 4 4 4 4 4 4 4 32 

21 4 4 2 4 4 4 4 4 30 

22 4 3 4 4 3 4 3 3 28 

23 3 4 3 3 4 3 3 2 25 

24 4 4 4 4 4 4 5 3 32 

25 5 3 4 5 5 5 5 5 37 

26 4 4 4 4 5 5 4 3 33 

27 4 3 4 4 4 4 4 4 31 

28 4 4 4 4 4 3 5 4 32 

29 5 5 5 4 4 5 4 4 36 

30 4 3 4 4 4 4 5 3 31 
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31 4 4 4 5 4 4 4 5 34 

32 4 4 4 4 4 3 4 4 31 

33 4 4 4 4 2 4 4 4 30 

34 3 4 3 3 4 3 3 4 27 

35 4 4 4 4 4 4 2 3 29 

36 5 5 5 5 5 5 4 4 38 

37 4 4 4 4 4 4 3 4 31 

38 3 3 3 3 3 3 3 4 25 

39 3 3 3 5 4 3 4 4 29 

40 4 4 4 4 5 4 1 4 30 

41 4 4 4 4 4 4 4 4 32 

42 4 4 4 4 5 4 3 3 31 

43 3 5 4 5 4 4 4 5 34 

44 2 4 5 4 4 4 4 3 30 

45 4 4 5 5 4 4 4 5 35 

46 4 4 4 5 4 4 4 4 33 

47 3 4 4 5 5 5 5 4 35 

48 3 4 4 4 4 5 4 3 31 

49 4 4 4 4 4 4 5 4 33 

50 4 4 5 4 4 4 5 5 35 

51 4 4 4 4 4 4 4 4 32 

4 4 4 3 4 5 4 4 5 33 

53 5 4 4 3 4 5 4 4 33 

54 2 4 5 5 3 5 5 5 34 

55 4 4 5 4 4 5 5 5 36 

56 4 4 5 4 4 4 4 4 33 

57 4 5 4 4 2 2 3 3 27 

58 4 4 4 3 5 4 4 2 30 

59 4 4 4 4 4 4 3 4 31 

60 3 4 4 4 3 4 4 4 30 

61 4 5 4 4 3 4 4 3 31 

62 4 4 4 4 4 4 4 1 29 

63 4 4 4 5 5 5 4 3 34 

64 4 4 4 4 4 4 3 4 31 

65 5 3 5 5 3 4 3 3 31 

66 4 4 3 4 4 3 4 4 30 
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67 3 4 5 3 4 4 5 4 32 

68 3 3 3 3 3 3 2 2 22 

69 4 3 4 4 3 4 4 4 30 

70 4 4 4 4 3 4 4 4 31 

71 4 5 4 4 5 5 5 5 37 

72 4 4 4 4 5 4 4 4 33 

73 4 4 4 5 4 5 5 4 35 

74 4 4 4 4 4 3 3 4 30 

75 3 3 3 3 3 3 4 4 26 

76 4 4 4 4 4 5 4 4 33 

77 3 4 4 4 3 4 4 5 31 

78 3 4 4 4 4 4 4 2 29 

79 4 4 4 5 4 4 4 4 33 

80 4 4 4 4 4 4 4 4 32 

81 4 4 4 4 5 4 5 3 33 

82 4 4 3 4 4 4 4 3 30 

83 4 4 5 4 4 3 4 3 31 

84 4 4 4 4 4 5 3 4 32 

85 5 5 5 5 5 5 5 5 40 

86 5 4 4 4 4 5 4 5 35 

87 4 4 4 5 4 5 5 5 36 

88 4 4 4 4 5 5 4 5 35 

89 4 5 5 4 5 4 5 4 36 

90 4 5 5 5 5 5 5 5 39 

91 5 3 4 4 4 4 4 4 32 

92 4 4 4 4 4 3 3 3 29 

93 2 4 4 4 4 2 4 4 28 

94 5 4 4 4 4 4 4 3 32 

95 3 4 3 4 3 5 5 5 32 

96 4 4 4 4 4 4 5 5 34 

97 2 2 4 2 2 2 2 2 18 

98 5 5 5 5 5 5 5 5 40 

99 1 1 1 1 1 1 1 2 9 

100 2 2 2 2 4 2 2 2 18 

 

UNIVERSITAS SARI MUTIARA INDONESIA



80 
 

 
 

Tabulasi Data Variabel Kualitas Pelayanan (X2) 

  Kualitas Pelayanan (X2) 

No X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 Total 

1 4 5 4 5 4 5 5 5 5 5 42 

2 5 5 5 5 4 4 4 4 4 4 40 

3 4 4 4 4 4 4 4 5 4 5 37 

4 4 4 4 4 4 4 4 4 4 4 36 

5 4 4 4 4 4 2 4 4 4 4 34 

6 4 3 4 4 4 4 4 4 4 4 35 

7 4 4 4 4 4 4 3 4 3 4 34 

8 3 4 4 4 3 4 4 3 4 3 33 

9 5 4 4 4 4 4 4 4 4 4 37 

10 4 4 4 4 4 4 4 4 4 4 36 

11 4 4 4 4 4 4 4 4 4 4 36 

12 2 4 4 4 4 4 2 2 2 2 28 

13 2 3 2 2 3 4 4 4 4 4 28 

14 4 4 4 4 4 4 4 4 3 3 35 

15 4 3 4 2 2 4 3 4 3 4 29 

16 4 4 4 4 4 4 4 2 4 2 34 

17 4 4 3 4 4 3 4 4 4 4 34 

18 4 4 4 3 4 4 4 3 4 3 34 

19 3 4 4 4 4 4 4 4 4 4 35 

20 4 4 4 4 4 4 4 4 4 4 36 

21 4 4 2 4 4 4 4 4 4 4 34 

22 4 3 4 4 3 4 3 3 3 3 31 

23 3 4 3 3 4 3 3 2 3 2 28 

24 4 4 4 4 4 4 5 3 5 3 37 

25 5 3 4 5 5 5 5 5 5 5 42 

26 4 4 4 4 5 5 4 3 4 3 37 

27 4 3 4 4 4 4 4 4 4 4 35 

28 4 4 4 4 4 3 5 4 5 4 37 

29 5 5 5 4 4 5 4 4 4 4 40 

30 4 3 4 4 4 4 5 3 5 3 36 

31 4 4 4 5 4 4 4 5 4 5 38 

32 4 4 4 4 4 3 4 4 4 4 35 

33 4 4 4 4 2 4 4 4 4 4 34 
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34 3 4 3 3 4 3 3 4 3 4 30 

35 4 4 4 4 4 4 2 3 2 3 31 

36 5 5 5 5 5 5 4 4 4 4 42 

37 4 4 4 4 4 4 3 4 3 4 34 

38 33 3 3 3 3 3 3 4 3 4 58 

39 3 3 3 5 4 3 4 4 4 4 33 

40 4 4 4 4 5 4 1 4 1 4 31 

41 4 4 4 4 4 4 4 4 4 4 36 

42 4 4 4 4 5 4 3 3 3 3 34 

43 3 5 4 5 4 4 4 5 4 5 38 

44 2 4 5 4 4 4 4 3 4 3 34 

45 4 4 5 5 4 4 4 5 4 5 39 

46 4 4 4 5 4 4 4 4 4 4 37 

47 3 4 4 5 5 5 5 4 5 4 40 

48 3 4 4 4 4 5 4 3 4 3 35 

49 4 4 4 4 4 4 5 4 5 4 38 

50 4 4 5 4 4 4 5 5 5 5 40 

51 4 4 4 4 4 4 4 4 4 4 36 

4 4 4 3 4 5 4 4 5 4 5 37 

53 5 4 4 3 4 5 4 4 4 4 37 

54 2 4 5 5 3 5 5 5 5 5 39 

55 4 4 5 4 4 5 5 5 5 5 41 

56 4 4 5 4 4 4 4 4 4 4 37 

57 4 5 4 4 2 2 3 3 3 3 30 

58 4 4 4 3 5 4 4 2 4 2 34 

59 4 4 4 4 4 4 3 4 3 4 34 

60 3 4 4 4 3 4 4 4 4 4 34 

61 4 5 4 4 3 4 4 3 4 3 35 

62 4 4 4 4 4 4 4 1 4 1 33 

63 4 4 4 5 5 5 4 3 4 3 38 

64 4 4 4 4 4 4 3 4 3 4 34 

65 5 3 5 5 3 4 3 3 3 3 34 

66 4 4 3 4 4 3 4 4 4 4 34 

67 3 4 5 3 4 4 5 4 5 4 37 

68 3 3 3 3 3 3 2 2 2 2 24 

69 4 3 4 4 3 4 4 4 4 4 34 

70 4 4 4 4 3 4 4 4 4 4 35 
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71 4 5 4 4 5 5 5 5 5 5 42 

72 4 4 4 4 5 4 4 4 4 4 37 

73 4 4 4 5 4 5 5 4 5 4 40 

74 4 4 4 4 4 3 3 4 3 4 33 

75 3 3 3 3 3 3 4 4 4 4 30 

76 4 4 4 4 4 5 4 4 4 4 37 

77 3 4 4 4 3 4 4 5 4 5 35 

78 3 4 4 4 4 4 4 2 4 2 33 

79 4 4 4 5 4 4 4 4 4 4 37 

80 4 4 4 4 4 4 4 4 4 4 36 

81 4 4 4 4 5 4 5 3 5 3 38 

82 4 4 3 4 4 4 4 3 4 3 34 

83 4 4 5 4 4 3 4 3 4 3 35 

84 4 4 4 4 4 5 3 4 3 4 35 

85 5 5 5 5 5 5 5 5 5 5 45 

86 5 4 4 4 4 5 4 5 4 5 39 

87 4 4 4 5 4 5 5 5 5 5 41 

88 4 4 4 4 5 5 4 5 4 5 39 

89 4 5 5 4 5 4 5 4 5 4 41 

90 4 5 5 5 5 5 5 5 5 5 44 

91 5 3 4 4 4 4 4 4 4 4 36 

92 4 4 4 4 4 3 3 3 3 3 32 

93 2 4 4 4 4 2 4 4 4 4 32 

94 5 4 4 4 4 4 4 3 4 3 36 

95 3 4 3 4 3 5 5 5 5 5 37 

96 3 2 2 2 2 2 2 2 5 2 22 

97 2 2 4 2 2 2 2 2 2 2 20 

98 4 4 4 4 4 4 5 5 5 4 39 

99 2 2 2 2 2 1 2 1 1 2 15 

100 2 2 2 2 4 2 2 2 2 2 20 
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Tabulasi data Variabel Keputusan Pembelian (Y) 

  Keputusan Pembelian (Y) 

No Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 
Total 

Y 

1 4 5 4 5 4 5 5 5 37 

2 5 5 5 5 4 4 4 4 36 

3 4 4 4 4 4 4 4 5 33 

4 4 4 4 4 4 4 4 4 32 

5 4 4 4 4 4 2 4 4 30 

6 4 3 4 4 4 4 4 4 31 

7 4 4 4 4 4 4 3 4 31 

8 3 4 4 4 4 4 4 3 30 

9 5 4 4 4 4 4 4 4 33 

10 4 4 4 4 4 4 4 4 32 

11 4 4 4 4 4 4 4 4 32 

12 2 4 4 4 4 4 4 4 30 

13 4 4 4 4 3 4 4 4 31 

14 4 4 4 4 4 4 4 3 31 

15 4 3 4 4 4 4 4 4 31 

16 4 4 4 4 4 4 4 2 30 

17 4 4 3 4 4 3 4 4 30 

18 4 4 4 3 4 4 4 3 30 

19 3 4 4 4 4 4 4 4 31 

20 4 4 4 4 4 4 4 4 32 

21 4 4 2 4 4 4 4 4 30 

22 4 3 4 4 3 4 3 3 28 

23 3 4 3 3 4 3 3 2 25 

24 4 4 4 4 4 4 5 3 32 

25 5 3 4 5 5 5 5 5 37 

26 4 4 4 4 5 5 4 3 33 

27 4 3 4 4 4 4 4 4 31 

28 4 4 4 4 4 3 5 4 32 

29 5 5 5 4 4 5 4 4 36 

30 4 3 4 4 4 4 5 3 31 

31 4 4 4 5 4 4 4 5 34 

32 4 4 4 4 4 3 4 4 31 

UNIVERSITAS SARI MUTIARA INDONESIA



84 
 

 
 

33 4 4 4 4 4 4 4 4 32 

34 3 4 4 3 4 4 4 4 30 

35 4 4 4 4 4 4 2 3 29 

36 5 5 5 5 5 5 4 4 38 

37 4 4 4 4 4 4 3 4 31 

38 3 4 4 4 3 4 4 4 30 

39 3 3 3 5 4 3 4 4 29 

40 4 4 4 4 5 4 4 4 33 

41 4 4 4 4 4 4 4 4 32 

42 4 4 4 4 5 4 4 4 33 

43 3 5 4 5 4 4 4 5 34 

44 2 4 5 4 4 4 4 3 30 

45 4 4 5 5 4 4 4 5 35 

46 4 4 4 5 4 4 4 4 33 

47 3 4 4 5 5 5 5 4 35 

48 3 4 4 4 4 5 4 4 32 

49 4 4 4 4 4 4 5 4 33 

50 4 4 5 4 4 4 5 4 34 

51 4 4 4 4 4 4 4 4 32 

4 4 4 3 4 5 4 4 5 33 

53 5 4 4 3 4 5 4 4 33 

54 2 4 5 4 4 5 5 5 34 

55 4 4 5 4 4 5 5 5 36 

56 4 4 5 4 4 4 4 4 33 

57 4 5 4 4 4 4 4 4 33 

58 4 4 4 4 5 4 4 4 33 

59 4 4 4 4 4 4 3 4 31 

60 3 4 4 4 3 4 4 4 30 

61 4 5 4 4 3 4 4 4 32 

62 4 4 4 4 4 4 4 1 29 

63 4 4 4 5 5 5 4 3 34 

64 4 4 4 4 4 4 4 4 32 

65 5 3 5 5 3 4 4 4 33 

66 4 4 3 4 4 4 4 4 31 

67 3 4 5 4 4 4 5 4 33 

68 4 4 4 4 4 4 4 4 32 
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69 4 3 4 4 3 4 4 4 30 

70 4 4 4 4 3 4 4 4 31 

71 4 5 4 4 5 5 5 5 37 

72 4 4 4 4 5 4 4 4 33 

73 4 4 4 5 4 5 5 4 35 

74 4 4 4 4 4 3 3 4 30 

75 4 4 4 4 4 4 4 4 32 

76 4 4 4 4 4 5 4 4 33 

77 3 4 4 4 3 4 4 5 31 

78 3 4 4 4 4 4 4 4 31 

79 4 4 4 5 4 4 4 4 33 

80 4 4 4 4 4 4 4 4 32 

81 4 4 4 4 5 4 5 3 33 

82 4 4 3 4 4 4 4 3 30 

83 4 4 5 4 4 3 4 3 31 

84 4 4 4 4 4 5 3 4 32 

85 5 5 5 5 5 5 5 5 40 

86 5 4 4 4 4 5 4 5 35 

87 4 4 4 5 4 5 5 5 36 

88 4 4 4 4 5 5 4 5 35 

89 4 5 5 4 5 4 5 4 36 

90 4 5 5 5 5 5 5 5 39 

91 5 3 4 4 4 4 4 4 32 

92 4 4 4 4 4 4 4 4 32 

93 2 4 4 4 4 2 4 4 28 

94 3 3 3 4 4 4 4 3 28 

95 3 4 3 5 3 5 3 5 31 

96 2 2 2 2 2 2 2 2 16 

97 4 4 3 3 3 4 4 4 29 

98 5 5 5 5 5 5 5 5 40 

99 1 1 1 1 1 2 1 2 10 

100 2 2 4 2 2 2 2 2 18 
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Lampiran 3: Hasil Uji Deskriptive jawaban responden  

X1.1 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 9 9.0 9.0 9.0 

S 72 72.0 72.0 81.0 

SS 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 

X1.2 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 7 7.0 7.0 7.0 

S 83 83.0 83.0 90.0 

SS 10 10.0 10.0 100.0 

Total 100 100.0 100.0  

 

X1.3 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 3 3.0 3.0 3.0 

S 84 84.0 84.0 87.0 

SS 13 13.0 13.0 100.0 

Total 100 100.0 100.0  

 

X1.4 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 6 6.0 6.0 6.0 

S 75 75.0 75.0 81.0 

SS 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 

X1.5 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 2 2.0 2.0 2.0 

S 82 82.0 82.0 84.0 

SS 16 16.0 16.0 100.0 

Total 100 100.0 100.0  
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X1.6 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 3 3.0 3.0 3.0 

S 88 88.0 88.0 91.0 

SS 9 9.0 9.0 100.0 

Total 100 100.0 100.0  

 

 

X1.7 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 5 5.0 5.0 5.0 

S 89 89.0 89.0 94.0 

SS 6 6.0 6.0 100.0 

Total 100 100.0 100.0  

 

X1.8 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 2 2.0 2.0 2.0 

S 82 82.0 82.0 84.0 

SS 16 16.0 16.0 100.0 

Total 100 100.0 100.0  

 

X2.1 
 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 2 2.0 2.0 2.0 

KS 19 19.0 19.0 21.0 

S 61 61.0 61.0 82.0 

SS 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 

X2.2 
 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 1 1.0 1.0 1.0 

KS 6 6.0 6.0 7.0 

S 85 85.0 85.0 92.0 

SS 8 8.0 8.0 100.0 

Total 100 100.0 100.0  
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X2.3 
 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 2 2.0 2.0 2.0 

KS 6 6.0 6.0 8.0 

S 80 80.0 80.0 88.0 

SS 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 

X2.4 
 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 1 1.0 1.0 1.0 

KS 10 10.0 10.0 11.0 

S 85 85.0 85.0 96.0 

SS 4 4.0 4.0 100.0 

Total 100 100.0 100.0  

 

X2.5 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 4 4.0 4.0 4.0 

S 82 82.0 82.0 86.0 

SS 14 14.0 14.0 100.0 

Total 100 100.0 100.0  

 

X2.6 
 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 2 2.0 2.0 2.0 

KS 10 10.0 10.0 12.0 

S 76 76.0 76.0 88.0 

SS 12 12.0 12.0 100.0 

Total 100 100.0 100.0  
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X2.7 
 Frequency Percent Valid Percent Cumulative Percent 

Valid STS 1 1.0 1.0 1.0 

TS 6 6.0 6.0 7.0 

KS 22 22.0 22.0 29.0 

S 53 53.0 53.0 82.0 

SS 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 

 

X2.8 
 Frequency Percent Valid Percent Cumulative Percent 

Valid STS 1 1.0 1.0 1.0 

TS 2 2.0 2.0 3.0 

KS 16 16.0 16.0 19.0 

S 62 62.0 62.0 81.0 

SS 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 

X2.9 
 Frequency Percent Valid Percent Cumulative Percent 

Valid STS 1 1.0 1.0 1.0 

KS 22 22.0 22.0 23.0 

S 52 52.0 52.0 75.0 

SS 25 25.0 25.0 100.0 

Total 100 100.0 100.0  

 

 

X2.10 
 Frequency Percent Valid Percent Cumulative Percent 

Valid STS 1 1.0 1.0 1.0 

TS 3 3.0 3.0 4.0 

KS 17 17.0 17.0 21.0 

S 56 56.0 56.0 77.0 

SS 23 23.0 23.0 100.0 

Total 100 100.0 100.0  
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Y.1 
 Frequency Percent Valid Percent Cumulative Percent 

Valid TS 1 1.0 1.0 1.0 

KS 9 9.0 9.0 10.0 

S 68 68.0 68.0 78.0 

SS 22 22.0 22.0 100.0 

Total 100 100.0 100.0  

 

Y.2 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 4 4.0 4.0 4.0 

S 81 81.0 81.0 85.0 

SS 15 15.0 15.0 100.0 

Total 100 100.0 100.0  

 

Y.3 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 3 3.0 3.0 3.0 

S 81 81.0 81.0 84.0 

SS 16 16.0 16.0 100.0 

Total 100 100.0 100.0  

 

Y.4 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 3 3.0 3.0 3.0 

S 84 84.0 84.0 87.0 

SS 13 13.0 13.0 100.0 

Total 100 100.0 100.0  

 

Y.5 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 7 7.0 7.0 7.0 

S 71 71.0 71.0 78.0 

SS 22 22.0 22.0 100.0 

Total 100 100.0 100.0  
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Y.6 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 6 6.0 6.0 6.0 

S 68 68.0 68.0 74.0 

SS 26 26.0 26.0 100.0 

Total 100 100.0 100.0  

 

Y.7 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 4 4.0 4.0 4.0 

S 81 81.0 81.0 85.0 

SS 15 15.0 15.0 100.0 

Total 100 100.0 100.0  

 

Y.8 
 Frequency Percent Valid Percent Cumulative Percent 

Valid KS 3 3.0 3.0 3.0 

S 81 81.0 81.0 84.0 

SS 16 16.0 16.0 100.0 

Total 100 100.0 100.0  
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Lampiran 4: Hasil Uji Validitas  

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 

BAURAN 

PROMOSI 

X1.1 Pearson 

Correlation 

1 .369
* .291 .228 .447

* .227 .110 .212 .636
** 

Sig. (2-tailed)  .045 .119 .226 .013 .227 .562 .262 .000 

N 30 30 30 30 30 30 30 30 30 

X1.2 Pearson 

Correlation 

.369
* 1 .293 .582

** .307 .206 .369
* .053 .676

** 

Sig. (2-tailed) .045  .116 .001 .099 .274 .045 .783 .000 

N 30 30 30 30 30 30 30 30 30 

X1.3 Pearson 

Correlation 

.291 .293 1 .224 -.140 .293 -.058 -.162 .330 

Sig. (2-tailed) .119 .116  .235 .462 .116 .760 .394 .075 

N 30 30 30 30 30 30 30 30 30 

X1.4 Pearson 

Correlation 

.228 .582
** .224 1 .039 .218 .228 .241 .581

** 

Sig. (2-tailed) .226 .001 .235  .838 .247 .226 .200 .001 

N 30 30 30 30 30 30 30 30 30 

X1.5 Pearson 

Correlation 

.447
* .307 -.140 .039 1 .136 .295 .338 .547

** 

Sig. (2-tailed) .013 .099 .462 .838  .473 .114 .067 .002 
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N 30 30 30 30 30 30 30 30 30 

X1.6 Pearson 

Correlation 

.227 .206 .293 .218 .136 1 .227 .315 .573
** 

Sig. (2-tailed) .227 .274 .116 .247 .473  .227 .090 .001 

N 30 30 30 30 30 30 30 30 30 

X1.7 Pearson 

Correlation 

.110 .369
* -.058 .228 .295 .227 1 .447

* .606
** 

Sig. (2-tailed) .562 .045 .760 .226 .114 .227  .013 .000 

N 30 30 30 30 30 30 30 30 30 

X1.8 Pearson 

Correlation 

.212 .053 -.162 .241 .338 .315 .447
* 1 .585

** 

Sig. (2-tailed) .262 .783 .394 .200 .067 .090 .013  .001 

N 30 30 30 30 30 30 30 30 30 

BAURAN 

PROMOSI 

Pearson 

Correlation 

.636
** .676

** .330 .581
** .547

** .573
** .606

** .585
** 1 

Sig. (2-tailed) .000 .000 .075 .001 .002 .001 .000 .001  

N 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
 

 

 

UNIVERSITAS SARI MUTIARA INDONESIA



94 
 

 
 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 KUALITAS PELAYANAN 

X2.1 Pearson Correlation 1 .039 .218 .228 .241 .228 .582
** .224 1.000

** .039 .687
** 

Sig. (2-tailed)  .838 .247 .226 .200 .226 .001 .235 .000 .838 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.2 Pearson Correlation .039 1 .136 .295 .338 .447
* .307 -.140 .039 1.000

** .495
** 

Sig. (2-tailed) .838  .473 .114 .067 .013 .099 .462 .838 .000 .005 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.3 Pearson Correlation .218 .136 1 .227 .315 .227 .206 .293 .218 .136 .548
** 

Sig. (2-tailed) .247 .473  .227 .090 .227 .274 .116 .247 .473 .002 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.4 Pearson Correlation .228 .295 .227 1 .447
* .110 .369

* -.058 .228 .295 .579
** 

Sig. (2-tailed) .226 .114 .227  .013 .562 .045 .760 .226 .114 .001 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.5 Pearson Correlation .241 .338 .315 .447
* 1 .212 .053 -.162 .241 .338 .562

** 

Sig. (2-tailed) .200 .067 .090 .013  .262 .783 .394 .200 .067 .001 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.6 Pearson Correlation .228 .447
* .227 .110 .212 1 .369

* .291 .228 .447
* .606

** 

Sig. (2-tailed) .226 .013 .227 .562 .262  .045 .119 .226 .013 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.7 Pearson Correlation .582
** .307 .206 .369

* .053 .369
* 1 .293 .582

** .307 .701
** 

Sig. (2-tailed) .001 .099 .274 .045 .783 .045  .116 .001 .099 .000 

N 30 30 30 30 30 30 30 30 30 30 30 
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X2.8 Pearson Correlation .424 .340 .493 .358 .162 .291 .293 1 .224 .140 .475 

Sig. (2-tailed) .235 .462 .116 .760 .394 .119 .116  .235 .462 .073 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.9 Pearson Correlation 1.000
** .039 .218 .228 .241 .228 .582

** .224 1 .039 .687
** 

Sig. (2-tailed) .000 .838 .247 .226 .200 .226 .001 .235  .838 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.10 Pearson Correlation .039 1.000
** .136 .295 .338 .447

* .307 -.140 .039 1 .495
** 

Sig. (2-tailed) .838 .000 .473 .114 .067 .013 .099 .462 .838  .005 

N 30 30 30 30 30 30 30 30 30 30 30 

KUALITAS 

PELAYANAN 

Pearson Correlation .687
** .495

** .548
** .579

** .562
** .606

** .701
** .333 .687

** .495
** 1 

Sig. (2-tailed) .000 .005 .002 .001 .001 .000 .000 .073 .000 .005  

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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ACorrelations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 

KEPUTUSAN 

PEMBELIAN 

Y.1 Pearson 

Correlation 

1 .369
* .291 1.000

** .369
* .291 .228 .447

* .785
** 

Sig. (2-tailed)  .045 .119 .000 .045 .119 .226 .013 .000 

N 30 30 30 30 30 30 30 30 30 

Y.2 Pearson 

Correlation 

.369
* 1 .293 .369

* 1.000
** .293 .582

** .307 .791
** 

Sig. (2-tailed) .045  .116 .045 .000 .116 .001 .099 .000 

N 30 30 30 30 30 30 30 30 30 

Y.3 Pearson 

Correlation 

.291 .293 1 .291 .293 1.000
** .224 -.140 .566

** 

Sig. (2-tailed) .119 .116  .119 .116 .000 .235 .462 .001 

N 30 30 30 30 30 30 30 30 30 

Y.4 Pearson 

Correlation 

1.000
** .369

* .291 1 .369
* .291 .228 .447

* .785
** 

Sig. (2-tailed) .000 .045 .119  .045 .119 .226 .013 .000 

N 30 30 30 30 30 30 30 30 30 

Y.5 Pearson 

Correlation 

.369
* 1.000

** .293 .369
* 1 .293 .582

** .307 .791
** 

Sig. (2-tailed) .045 .000 .116 .045  .116 .001 .099 .000 

N 30 30 30 30 30 30 30 30 30 
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Y.6 Pearson 

Correlation 

.291 .293 1.000
** .291 .293 1 .224 -.140 .566

** 

Sig. (2-tailed) .119 .116 .000 .119 .116  .235 .462 .001 

N 30 30 30 30 30 30 30 30 30 

Y.7 Pearson 

Correlation 

.228 .582
** .224 .228 .582

** .224 1 .039 .569
** 

Sig. (2-tailed) .226 .001 .235 .226 .001 .235  .838 .001 

N 30 30 30 30 30 30 30 30 30 

Y.8 Pearson 

Correlation 

.447
* .307 -.140 .447

* .307 -.140 .039 1 .454
* 

Sig. (2-tailed) .013 .099 .462 .013 .099 .462 .838  .012 

N 30 30 30 30 30 30 30 30 30 

KEPUTUSAN 

PEMBELIAN 

Pearson 

Correlation 

.785
** .791

** .566
** .785

** .791
** .566

** .569
** .454

* 1 

Sig. (2-tailed) .000 .000 .001 .000 .000 .001 .001 .012  

N 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 5: Hasil Uji Reabilitas 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.921 26 
 

Lampiran 6: HASIL UJI NORMALITAS 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parameters
a,b Mean .0000000 

Std. Deviation 2.33004879 

Most Extreme Differences Absolute .240 

Positive .191 

Negative -.240 

Test Statistic .240 

Asymp. Sig. (2-tailed) .000
c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
 

Lampiran 7: HASIL UJI MULTIKOLONIERITAS 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 7.866 1.754  4.484 .000   

BAURAN PROMOSI .464 .084 .507 5.557 .000 .418 2.390 

KUALITAS PELAYANAN .268 .068 .357 3.914 .000 .418 2.390 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 
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Lampiran 8 : HASIL UJI HETEROSKEDASTISITAS 

 

 

Lampiran 9: Uji histogram 
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Lampiran 10: Hasil Uji Analisis Regresi Linier Berganda 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7.866 1.754  4.484 .000 

BAURAN PROMOSI .464 .084 .507 5.557 .000 

KUALITAS PELAYANAN .268 .068 .357 3.914 .000 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 
 

Lampiran 11: HASIL UJI T 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7.866 1.754  4.484 .000 

BAURAN PROMOSI .464 .084 .507 5.557 .000 

KUALITAS PELAYANAN .268 .068 .357 3.914 .000 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

 

Lampiran 12: HASIL UJI F 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 1051.106 2 525.553 94.847 .000
b 

Residual 537.484 97 5.541   

Total 1588.590 99    

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

b. Predictors: (Constant), KUALITAS PELAYANAN, BAURAN PROMOSI 

 

Lampiran 13: HASIL UJI DETERMINASI 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .813
a .662 .655 2.354 

a. Predictors: (Constant), KUALITAS PELAYANAN, BAURAN 

PROMOSI 
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