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 ABSTRAK 

Penelitian ini bertujuan untuk mengetahui (1)  Kualitas produk berpengaruh 

terhadap Loyalitas pelanggan, (2) Brand image berpengaruh terhadap Loyalitas 

pelanggan, dan (3) Kualitas produk dan brand image berpengaruh loyalitas  

terhadap pelanggan wardah pada Fakultas Ekonoi dan Ilmu Sosial Program Studi 

Manajemen Universitas Sari Mutiara Indonesia Medan ( Studi kasus pengguna 

Sunscreen Wardah). Jenis penelitian ini adalah kuantitatif. Populasi pada 

penelitian ini merupakan mahasiswa Program  Studi Manajemen Universitas Sari 

Mutiara Indonesia Medan, Sebanyak 235 orang. Sampel dalam penelitian ini 

sebanyak 70 responden. Teknik  pengumpulan data  dengan menggunakan 

kuesioner secara google form  dengan teknik pengambilan sampel Probability  

sampling. Hasil Penelitian Menunjukkan  (1) Kualitas produk berpengaruh positif 

dan signifikan terhadap loyalitas pelanggan, (2) Brand Image berpengaruh positif 

dan signifikan terhadap loyalitas pelanggan, dan (3) Kualitas produk dan Brand 

image berpengaruh positif dan signifikan secara simultan terhadap loyalitas 

pelanggan. 

Kata Kunci : Kualitas Produk, Brand Image,Loyalitas Pelanggan. 
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ABSTRACT 

This study aims to determine (1) product quality affects customer loyalty, (2) 

brand image affects customer loyalty, and (3) product quality and brand image 

affect customer loyalty wardah at the Faculty of Economics and Social Sciences, 

Management Study Program, Sari University Mutiara Indonesia Medan (A case 

study of Wardah sunscreen users). This type of research is quantitative. The 

population in this study were students of the Management Study Program at Sari 

Mutiara Indonesia University in Medan, a total of 274 people. The sample in this 

study were 73 respondents. The data collection technique uses a Google form 

questionnaire with a probability sampling technique. The results of the research 

show that (1) product quality has a positive and significant effect on customer 

loyalty, (2) brand image has a positive and significant effect on customer loyalty, 

and (3) product quality and brand image have a positive and significant effect 

simultaneously on customer loyalty. 
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