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Lampiran 1. Kuesioner Penelitian 

 

Kuesioner Penelitian 

 

Dengan hormat, 

 

Saya Yusneni Halawa Mahasiswi Prodi Manajemen Universitas Sari Mutiara 

Indonesia pada saat ini sedang melakukan penelitian untuk penyusunan proposal 

sikripsi dengan judul “PENGARUH PROMOSI DAN HARGA TERHADAP 

VOLUME PENJUALAN PADA CAFÉ ICLAZ MEDAN” Semua berkas 

yang mencatumkan identitas subjek penelitian hanya dipergunakan untuk 

pengolahan data dan akan dijaga kerahasianya. Oleh karena itu, saya 

mengharapkan bantuan anda selaku responden peneltian, untuk mengisi daftar 

pertanyaan kuesioner ini sesuai dengan petunjuk pengisian yang disediakan. 

Bantuan dan jawaban yang anda berikan akan sangat membantu proses penyusunan 

proposal skripsi saya. Demikianlah, atas kesediaan dan kerjasama yang baik saya 

ucapkan terimakasih. 

A. Data Responden 

Nama : 

Jenis Kelamin : Laki-laki Perempuan 

Usia : 1. 17 – 28 Tahun 

1. 29 - 40 Tahun 

2. 41 - 60 Tahun 
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Pekerjaan : 1. Pelajar 

2. Wiraswasta 

3. Pegawai swasta 

4. Ibu rumah tangga 

 

B. Petunjuk Pengisian Kuesioner 

Mohon memberi jawaban dengan memberi tanda (√) pada jawaban yang 

menurut anda paling sesuai. 

Keterangan: 
 

 

Respon Keterangan Skor 

STS Sangat Tidak Setuju 1 

TS Tidak Setuju 2 

N Netral 3 

S Setuju 4 

SS Sangat Setuju 5 
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Variabel X1 : PROMOSI 

 
No 

Indikator Pertanyaan 1.ST 

S 

2.T 

S 

3. 

N 

4. 

S 

5.S 

S 

 

 

 

 
1. 

 

 

Periklanan 

1. Saya rasa iklan yang di 

lakukan Cafe Iclaz 

memberikan informasi yang 

cukup meluas pada pelanggan 

     

2. Produk iklan kopi Café 

Iclaz dapat memberikan daya 

Tarik pada konsumen 

pelanggan untuk membeli 

kopi 

     

 

 

 

 
2. 

 
Promosi 

Penjualan 

1.Saya rasa Cafe Iclaz 

menggunakan apilikasi dalam 

melakukan promosi penjualan 

     

2. Saya rasa dengan promosi 

penjualan yang dilakukan 

Café Iclaz mudah dijangkau 

oleh konsumen ? 

     

 

 

3. 

 

 

Hubungan 

masyaraka t 

1.Cafe Iclaz menjalin 

hubungan yang baik dengan 

masyarakat 

     

2. Cafe Iclaz mudah 

mengenali produk yang dibuat 

kepada masyarakat 

     

 
4. 

 
Penjualan 

peroranga 

1. Café Iclaz memberikan 

pemahaman tentang produk 

yang dijual kepada konsumen 
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n 2.Setiap produk yang 

ditawarkan Café Iclaz pada 

konsumen bersedia membeli 

     

 

 
 

Variabel Y: Volume Penjualan 

No Indikator Pertanyaan 1.STS 2.TS 3.N 4.S 5.SS 

  1. Omset Café dapat      

  dicapai sesuai dengan 

1. Mencapai pelayanan terhadap 

 Volume konsumen. 

 Penjualan 2. Penjualan      

  minuman dan 

  makanan pada Cafe 

  Iclaz mengalami 

  keuntungan yang 

  besar 

  1. Saya rasa jumlah      

  pendapatan lebih 

  banyak dibandingkan 

2. Mendapatkan dengan jumlah 

 Laba pengeluaran 

  2. Harga setiap      

  produk sangat 

  bepengaruh terhadap 

  banyaknya 

  keuntungan yang 

  akan didapatkan. 
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3. Menunjang 

Pertumbuhan 

Pasar 

1. kemampuan 

inovasi perusahaan 

terhadap produk atau 

jasa memiliki 

keunggulan dalam 

bersaing. 

     

  2. Dalam setiap 

perusahaan 

diwajibkan 

memberikan bonus 

pada pencapaian atau 

hasil kinerja 

karyawan 
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Lampiran 2. Tabulasi Data Kuesioner Uji Vadilitas dan Reabilitas 
 

Responden 
PROMOSI (X1) 

TOTAL 
P1 P2 P3 P4 P5 P6 P7 P8 

1 5 5 5 5 5 5 5 5 40 

2 4 5 5 4 5 5 5 4 37 

3 5 5 5 5 5 5 5 5 40 

4 4 5 5 4 3 4 4 5 34 

5 5 4 4 4 4 4 4 4 33 

6 4 4 4 3 5 3 4 4 31 

7 5 5 5 5 5 5 5 5 40 

8 4 4 4 4 4 4 4 4 32 

9 5 4 4 4 4 4 4 5 34 

10 5 5 5 5 5 5 5 5 40 

11 5 5 5 5 5 5 5 5 40 

12 5 5 5 5 5 5 5 4 39 

13 4 4 4 4 5 5 5 4 35 

14 4 4 4 5 5 4 4 3 33 

15 5 5 5 5 5 5 5 5 40 

16 5 4 4 4 4 5 4 5 35 

17 5 5 5 5 5 5 5 5 40 

18 5 5 5 5 5 5 5 5 40 

19 5 5 5 5 5 5 5 5 40 

20 4 4 4 5 3 4 4 4 32 

21 4 4 4 5 4 4 4 4 33 

22 5 5 5 5 5 5 5 5 40 

23 4 4 4 4 4 4 4 4 32 

24 5 5 5 5 5 5 5 5 40 

25 5 5 5 4 5 5 4 5 38 

26 4 4 4 4 4 4 4 4 32 

27 4 3 3 4 4 3 4 4 29 

28 1 1 1 2 2 2 2 2 13 

29 4 5 5 5 5 5 5 5 39 

30 5 5 5 5 5 5 5 5 40 

UNIVERSITAS SARI MUTIARA INDONESIA



 

 
 

Respond en 
HARGA (X2)  

TOTAL P9 P10 P11 P12 P13 P14 P15 P16 

1 5 5 5 5 5 5 5 5 40 

2 5 5 4 5 5 5 5 5 39 

3 5 5 5 5 5 5 5 5 40 

4 5 4 5 4 3 5 4 5 35 

5 3 4 4 5 4 5 4 5 34 

6 4 4 4 4 3 4 3 4 30 

7 5 5 5 5 5 4 4 4 37 

8 4 4 4 4 4 4 4 5 33 

9 5 4 4 4 4 4 4 4 33 

10 5 5 5 5 5 5 5 5 40 

11 4 4 5 5 5 5 5 5 38 

12 4 4 4 5 5 5 5 5 37 

13 5 5 5 5 4 5 4 4 37 

14 4 4 4 2 4 3 4 4 29 

15 5 5 5 5 5 5 5 5 40 

16 5 4 5 5 5 5 5 5 39 

17 5 5 5 5 5 5 5 5 40 

18 5 5 5 5 5 5 5 5 40 

19 5 5 5 5 5 5 5 5 40 

20 4 4 5 4 4 4 3 3 31 

21 4 4 4 4 4 4 4 4 32 

22 5 5 5 5 5 5 5 5 40 

23 4 4 3 3 4 4 4 4 30 

24 5 5 5 5 5 5 5 5 40 

25 4 5 4 4 4 4 3 3 31 

26 4 5 4 4 4 4 4 4 33 

27 4 4 4 4 4 4 3 3 30 

28 3 3 3 4 4 3 3 3 26 

29 5 5 5 5 5 5 5 5 40 

30 5 5 5 5 5 5 5 5 40 
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Responden 
VOLUME PENJUALAN (Y) 

Total 
P17 P18 P19 P20 P21 P22 

1 5 5 5 5 5 5 30 

2 5 5 5 5 5 5 30 

3 5 5 5 5 5 5 30 

4 4 4 3 3 4 5 23 

5 5 5 4 4 5 4 27 

6 4 4 2 4 4 4 22 

7 4 4 4 4 4 4 24 

8 5 4 4 5 4 4 26 

9 5 4 3 5 4 4 25 

10 5 5 5 5 5 4 29 

11 5 5 5 5 4 4 28 

12 4 4 4 5 5 5 27 

13 4 4 5 5 5 5 28 

14 4 4 3 3 4 1 19 

15 5 5 5 5 5 5 30 

16 5 5 5 5 5 5 30 

17 5 5 4 5 5 5 29 

18 5 5 5 5 5 5 30 

19 5 5 5 5 5 5 30 

20 4 4 4 5 4 5 26 

21 4 4 4 4 4 4 24 

22 5 5 5 5 5 5 30 

23 4 3 3 4 4 4 22 

24 5 5 5 5 5 5 30 

25 4 5 5 5 5 5 29 

26 5 4 4 4 5 4 26 

27 4 3 3 3 4 4 21 

28 2 3 3 3 4 4 19 

29 5 5 5 5 5 5 30 

30 5 5 5 5 5 5 30 
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Lampiran 3. Tabulasi Kuesioner Penelitian 

Responden  
Promosi (X1) 

X1.1 X1.2 X1.3 X1.4 TX1 

1 4 5 4 3 16 

2 5 4 4 4 17 

3 4 4 3 5 16 

4 5 5 5 5 20 

5 4 4 4 4 16 

6 5 4 4 4 17 

7 5 5 5 5 20 

8 5 5 5 5 20 

9 5 5 5 5 20 

10 4 4 4 5 17 

11 4 4 5 5 18 

12 5 5 5 5 20 

13 5 4 4 4 17 

14 5 5 5 5 20 

15 5 5 5 5 20 

16 5 5 5 5 20 

17 4 4 5 3 16 

18 4 4 5 4 17 

19 5 5 5 5 20 

20 4 4 4 4 16 

21 5 5 5 5 20 

22 5 5 4 5 19 

23 4 4 4 4 16 

24 4 3 4 4 15 

25 1 1 2 2 6 

26 4 5 5 5 19 

27 5 5 5 5 20 

28 5 5 4 5 19 

29 1 5 5 5 16 

30 4 5 5 5 19 

31 4 4 4 4 16 

32 5 4 5 5 19 

33 4 4 4 4 16 

34 2 1 1 2 6 

35 3 3 4 5 15 

36 2 3 4 5 14 

37 3 2 5 4 14 
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38 4 4 4 4 16 

39 4 4 2 3 13 

40 4 4 4 4 16 

41 4 4 1 4 13 

42 4 4 4 5 17 

43 5 4 3 5 17 

44 3 4 4 2 13 

45 4 4 5 3 16 

46 5 5 5 5 20 

47 5 5 3 4 17 

48 3 3 3 4 13 

49 5 4 5 5 19 

50 5 5 5 5 20 

51 5 4 4 5 18 

52 4 4 4 4 16 

53 4 4 3 4 15 

54 3 4 5 4 16 

55 4 3 4 4 15 

56 4 2 3 4 13 

57 3 4 4 3 14 

58 5 5 5 5 20 

59 4 4 3 4 15 

60 3 3 4 4 14 

61 4 4 4 4 16 

62 4 4 4 4 16 

63 4 4 4 4 16 

64 5 4 5 5 19 

65 5 5 5 5 20 

66 3 4 4 5 16 

67 4 4 4 4 16 

68 4 5 4 4 17 

69 4 3 4 3 14 

70 4 4 3 3 14 

71 5 5 5 5 20 

72 4 5 4 4 17 

73 4 5 4 4 17 

74 4 4 4 4 16 

75 3 3 3 4 13 

76 5 5 5 5 20 

77 5 5 5 5 20 

78 4 4 4 4 16 
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79 5 5 5 5 20 

80 4 5 5 5 19 

81 4 4 4 4 16 

82 3 3 3 1 10 

83 5 5 5 5 20 

 

Responden 
Harga (X2) 

X2.1 X2.2 X2.3 X2.4 TX2 

1 5 4 5 4 18 

2 3 4 4 5 16 

3 4 4 4 4 16 

4 1 5 5 4 15 

5 4 4 4 4 16 

6 5 4 4 4 17 

7 5 4 5 1 15 

8 4 4 5 5 18 

9 4 4 4 5 17 

10 5 5 4 5 19 

11 4 4 4 5 17 

12 4 5 5 5 19 

13 5 4 5 5 19 

14 1 5 5 4 15 

15 5 1 5 5 16 

16 4 5 5 5 19 

17 4 4 5 4 17 

18 4 4 4 4 16 

19 5 5 5 5 20 

20 4 4 3 3 14 

21 5 5 1 5 16 

22 4 5 4 4 17 

23 4 5 4 4 17 

24 4 4 4 4 16 

25 3 3 3 4 13 

26 5 5 4 5 19 

27 5 4 5 5 19 

28 4 4 4 4 16 

29 5 1 5 5 16 

30 4 5 5 5 19 

31 4 4 4 3 15 

32 5 5 5 5 20 

UNIVERSITAS SARI MUTIARA INDONESIA



 

 
 

33 4 4 4 4 16 

34 4 4 5 5 18 

35 5 4 5 5 19 

36 4 5 4 5 18 

37 3 3 2 2 10 

38 4 4 4 4 16 

39 4 4 4 5 17 

40 4 1 4 4 13 

41 4 4 4 4 16 

42 4 4 4 5 17 

43 5 4 3 5 17 

44 3 2 2 4 11 

45 4 3 4 5 16 

46 1 5 5 5 16 

47 4 5 5 4 18 

48 3 3 3 3 12 

49 1 5 5 4 15 

50 1 5 5 5 16 

51 1 5 4 5 15 

52 4 4 4 4 16 

53 3 3 3 4 13 

54 4 4 5 5 18 

55 4 4 4 4 16 

56 2 3 4 4 13 

57 2 2 3 2 9 

58 5 4 5 1 15 

59 4 4 4 4 16 

60 4 4 3 4 15 

61 3 3 3 3 12 

62 4 4 4 4 16 

63 4 4 4 4 16 

64 5 5 4 4 18 

65 1 5 5 5 16 

66 4 3 2 4 13 

67 4 4 4 4 16 

68 4 4 4 4 16 

69 2 3 2 2 9 

70 2 3 4 4 13 

71 2 4 3 3 12 

72 3 2 3 3 11 

73 3 3 3 3 12 
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74 4 4 4 4 16 

75 4 2 4 4 14 

76 3 4 4 4 15 

77 3 3 3 3 12 

78 4 4 1 2 11 

79 4 4 4 4 16 

80 4 4 3 4 15 

81 4 4 4 4 16 

82 4 3 4 4 15 

83 5 5 5 5 20 

 

Responden 
Volume Penjualan 

Y1 Y2 Y3 TY 

1 4 4 3 11 

2 5 5 4 14 

3 4 4 2 10 

4 4 4 4 12 

5 5 4 4 13 

6 5 4 3 12 

7 5 5 5 15 

8 5 5 5 15 

9 4 4 4 12 

10 4 4 5 13 

11 4 4 3 11 

12 5 5 5 15 

13 5 5 5 15 

14 5 5 4 14 

15 5 5 5 15 

16 5 5 5 15 

17 4 4 4 12 

18 4 4 4 12 

19 5 5 5 15 

20 4 3 3 10 

21 5 5 4 14 

22 4 5 5 14 

23 5 4 4 13 

24 4 3 3 10 

25 2 3 3 8 

26 5 5 5 15 

27 5 5 5 15 
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28 5 3 3 11 

29 3 4 4 11 

30 5 5 5 15 

31 3 3 4 10 

32 5 5 5 15 

33 4 5 4 13 

34 4 4 5 13 

35 5 5 5 15 

36 3 3 3 9 

37 4 5 2 11 

38 4 4 2 10 

39 5 4 5 14 

40 4 4 4 12 

41 4 4 4 12 

42 5 3 3 11 

43 4 5 3 12 

44 4 3 2 9 

45 5 4 3 12 

46 5 5 5 15 

47 5 4 4 13 

48 3 4 3 10 

49 5 3 3 11 

50 5 5 3 13 

51 4 5 5 14 

52 4 4 4 12 

53 2 3 3 8 

54 5 4 5 14 

55 3 4 4 11 

56 3 3 3 9 

57 3 3 3 9 

58 5 5 5 15 

59 5 5 5 15 

60 4 4 4 12 

61 3 2 2 7 

62 4 4 4 12 

63 4 4 4 12 

64 4 5 5 14 

65 4 4 4 12 

66 5 3 3 11 

67 4 4 4 12 

68 4 4 5 13 
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69 3 3 3 9 

70 5 2 4 11 

71 5 2 3 10 

72 5 4 3 12 

73 4 3 3 10 

74 4 4 4 12 

75 4 3 3 10 

76 4 4 4 12 

77 5 4 5 14 

78 3 3 3 9 

79 3 4 3 10 

80 4 4 4 12 

81 4 4 3 11 

82 4 3 3 10 

83 5 5 5 15 
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Lampiran 4. Hasil Uji Frekuensi Jawaban Responden 

 
X1.1 

 
Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

STS 
TS 
N 
S 

SS 

2 
2 
10 
38 
31 

2.4 
2.4 
12.0 
45.8 
37.3 

2.4 
2.4 
12.0 
45.8 
37.3 

2.4 
4.8 
16.9 
62.7 
100.0 

Total 83 100.0 100.0 
 

 

X1.2 

  Frequency Percent Valid 
Percent 

Cumulative 
Percent 

Valid 

STS 2 2.4 2.4 2.4 
TS 2 2.4 2.4 4.8 
N 9 10.8 10.8 15.7 
S 39 47.0 47.0 62.7 
SS 31 37.3 37.3 100.0 
Total 83 100.0 100.0   

 

X1.3 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

STS 
TS 
N 
S 

SS 
Total 

2 
2 
10 
36 
33 
83 

2.4 
2.4 
12.0 
43.4 
39.8 
100.0 

2.4 
2.4 
12.0 
43.4 
39.8 
100.0 

2.4 
4.8 
16.9 
60.2 
100.0 

  

 

X1.4 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

STS 
TS 
N 
S 

SS 
Total 

1 
3 
7 
34 
38 
83 

1.2 
3.6 
8.4 
41.0 
45.8 
100.0 

1.2 
3.6 
8.4 
41.0 
45.8 
100.0 

1.2 
4.8 
13.3 
54.2 
100.0 
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X2.1 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

STS 
TS 
N 
S 

SS 
Total 

7 
5 
11 
43 
17 
83 

8.4 
6.0 
13.3 
51.8 
20.5 
100.0 

8.4 
6.0 
13.3 
51.8 
20.5 
100.0 

8.4 
14.5 
27.7 
79.5 
100.0 

  

 

X2.2 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

STS 
TS 
N 
S 

SS 
Total 

3 
4 
13 
42 
21 
83 

3.6 
4.8 
15.7 
50.6 
25.3 
100.0 

3.6 
4.8 
15.7 
50.6 
25.3 
100.0 

3.6 
8.4 
24.1 
74.7 
100.0 

  

 

X2.3 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

STS 
TS 
N 
S 

SS 
Total 

2 
4 
13 
39 
25 
83 

2.4 
4.8 
15.7 
47.0 
30.1 
100.0 

2.4 
4.8 
15.7 
47.0 
30.1 
100.0 

2.4 
7.2 
22.9 
69.9 
100.0 

  

 

X2.4 

  Frequency Percent Valid Percent Cumulative Percent 

Valid 

STS 
TS 
N 
S 

SS 
Total 

2 
4 
8 
40 
29 
83 

2.4 
4.8 
9.6 
48.2 
34.9 
100.0 

2.4 
4.8 
9.6 
48.2 
34.9 
100.0 

2.4 
7.2 
16.9 
65.1 
100.0 
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Y1 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

TS 2 2.4 2.4 2.4 

N 11 13.3 13.3 15.7 

S 35 42.2 42.2 57.8 

SS 35 42.2 42.2 100.0 

Total 83 100.0 100.0 
 

 

Y2 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

TS 
N 
S 

SS 
Total 

3 
18 
36 
26 
83 

3.6 
21.7 
43.4 
31.3 
100.0 

3.6 
21.7 
43.4 
31.3 
100.0 

3.6 
25.3 
68.7 
100.0 

  

 

Y3 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

TS 
N 
S 

SS 
Total 

5 
27 
26 
25 
83 

6.0 
32.5 
31.3 
30.1 
100.0 

6.0 
32.5 
31.3 
30.1 
100.0 

6.0 
38.6 
69.9 
100.0 
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Lampiran 5. Frekuensi Variabel  Karakteristik Responden : 

 

JENIS KELAMIN 

  Frequency Percent Valid 
Percent 

Cumulative 
Percent 

Valid 
LAKI -LAKI 

PEREMPUAN 
Total 

28 
55 
83 

33.7 
66.3 
100.0 

33.7 
66.3 
100.0 

33.7 
100.0 

  

 

 

USIA 

  Frequency Percent Valid Percent Cumulative 
Percent 

Valid 

17-28 

29-40 

41--60 

Total 

62 

10 

11 

83 

74.7 

12.0 

13.3 

100.0 

74.7 

12.0 

13.3 

100.0 

74.7 

86.7 

100.0 

  

 

PEKERJAAN 

  Frequency Percent Valid 
Percent Cumulative Percent 

Valid 

PELAJAR 

WIRASWASTA 

PEGAWAI 

SWASTA 

IBU RUMAH 

TANGGA 

Total 

43 

17 

13 

10 

83 

51.8 

20.5 

15.7 

12.0 

100.0 

51.8 

20.5 

15.7 

12.0 

100.0 

51.8 

72.3 

88.0 

100.0 
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Lampiran 6. Hasil Uji Vadilitas  

1. Hasil Uji Validitas Variabel Promosi ( X1) 

 

Correlations 

  X1.1 X1.2 X1.3 X1.4 TX1 

X1.1 

Pearson 
Correlation 1 .653** .442** .527** .801** 

Sig. (2-
tailed)   .000 .000 .000 .000 

N 83 83 83 83 83 

X1.2 

Pearson 
Correlation .653** 1 .596** .576** .863** 

Sig. (2-
tailed) .000   .000 .000 .000 

N 83 83 83 83 83 

X1.3 

Pearson 
Correlation .442** .596** 1 .576** .800** 

Sig. (2-
tailed) .000 .000   .000 .000 

N 83 83 83 83 83 

X1.4 

Pearson 
Correlation .527** .576** .576** 1 .813** 

Sig. (2-
tailed) .000 .000 .000   .000 

N 83 83 83 83 83 

TX1 

Pearson 
Correlation .801** .863** .800** .813** 1 

Sig. (2-
tailed) .000 .000 .000 .000   

N 83 83 83 83 83 

**. Correlation is significant at the 0.01 level (2-tailed). 
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 2. Hasil Uji Validitas Harga  (X2)  

Correlations 

  X2.1 X2.2 X2.3 X2.4 TX2 

X2.1 

Pearson 
Correlation 1 -.019 .086 .142 .528** 

Sig. (2-
tailed)   .863 .441 .201 .000 

N 83 83 83 83 83 

X2.2 

Pearson 
Correlation -.019 1 .322** .297** .609** 

Sig. (2-
tailed) .863   .003 .006 .000 

N 83 83 83 83 83 

X2.3 

Pearson 
Correlation .086 .322** 1 .424** .697** 

Sig. (2-
tailed) .441 .003   .000 .000 

N 83 83 83 83 83 

X2.4 

Pearson 
Correlation .142 .297** .424** 1 .710** 

Sig. (2-
tailed) .201 .006 .000   .000 

N 83 83 83 83 83 

TX2 

Pearson 
Correlation .528** .609** .697** .710** 1 

Sig. (2-
tailed) .000 .000 .000 .000   

N 83 83 83 83 83 

**. Correlation is significant at the 0.01 level (2-tailed). 
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3. Hasil Uji Validitas Volume Penjualan  (Y)  

Correlations 

  Y1 Y2 Y3 TY 

Y1 

Pearson 
Correlation 1 .448** .440** .748** 

Sig. (2-
tailed)   .000 .000 .000 

N 83 83 83 83 

Y2 

Pearson 
Correlation .448** 1 .627** .845** 

Sig. (2-
tailed) .000   .000 .000 

N 83 83 83 83 

Y3 

Pearson 
Correlation .440** .627** 1 .860** 

Sig. (2-
tailed) .000 .000   .000 

N 83 83 83 83 

TY 

Pearson 
Correlation .748** .845** .860** 1 

Sig. (2-
tailed) .000 .000 .000   

N 83 83 83 83 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 7. Hasil Uji Reabilitas  

1. Variabel Promosi (X1) 

Reliability 
Statistics 

Cronbach's 
Alpha 

N of 
Items 

.821 5 

      

 

  

Item-Total Statistics 

  

Scale 
Mean if 

Item 
Deleted 

Scale 
Variance 

if Item 
Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach's 
Alpha if 

Item 
Deleted 

X1.1 29.27 26.124 .734 .785 

X1.2 29.25 25.557 .815 .772 

X1.3 29.24 26.063 .732 .785 

X1.4 29.13 26.287 .753 .785 

TX1 16.70 8.408 1.000 .836 

 

2. Variabel Harga (X2) 

Reliability 
Statistics 

Cronbach's 
Alpha 

N of 
Items 

.740 5 

     

Item-Total Statistics 

  

Scale 
Mean if 

Item 
Deleted 

Scale 
Variance 

if Item 
Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach's 
Alpha if 

Item 
Deleted 

X2.1 27.60 20.169 .336 .747 

X2.2 27.41 19.903 .465 .717 

X2.3 27.33 19.198 .578 .691 

X2.4 27.22 19.123 .597 .687 

TX2 15.65 6.206 1.000 .490 
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3. Variabel Volume Penjualan  (Y) 

Reliability 
Statistics 

Cronbach's 
Alpha 

N of 
Items 

.834 4 

 

Item-Total Statistics 

  

Scale 
Mean if 

Item 
Deleted 

Scale 
Variance 

if Item 
Deleted 

Corrected 
Item-Total 
Correlation 

Cronbach's 
Alpha if 

Item 
Deleted 

Y1 20.00 13.000 .646 .826 

Y2 20.22 12.099 .771 .786 

Y3 20.39 11.459 .781 .769 

TY 12.12 4.302 1.000 .754 
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Lampiran 8 :  Tabel Uji R 
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Lampiran 9 :  Tabel Uji T 
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Lampiran 10 :  Tabel Uji F 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

UNIVERSITAS SARI MUTIARA INDONESIA



 

 
 

Lampiran 11 :  Berita Acara Bimbingan 
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Lampiran 12 :  Surat Pemberian Izin Penelitian 
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Lampiran 13 :  Surat Balasan Izin Penelitian 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

UNIVERSITAS SARI MUTIARA INDONESIA



 

 
 

Lampiran 14 :  Surat Selesai Penelitian 
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Lampiran 15 :  KRS dan KHS Semester 8 
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Lampiran 16 :  Kwintansi Pembayaran Uang Sidang, SPP, dan IT 
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Lampiran 17 :  Verivikasi Keuangan dan Verivikasi IT 
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