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Lampiran 1 kuisioner Penelitian 

KUISIONER 

Responden yang terhormat, 

Saya mohon kesediaan Anda meluangkan waktu untuk mengisi kuesioner ini. 

Kuesioner ini bertujuan untuk menganalisis pengaruh Personal Selling dan Harga 

terhadap minat beli perumahan pada PT. Alga Sempurna Mandiri Jawaban yang 

Anda berikan sangat berguna bagi penelitian yang sedang saya lakukan. Atas 

perhatian Anda saya ucapkan terima kasih. 

I. Identitas Responden 

Nama  :  

Jenis kelamin : 

Umur  : 

Pekerjaan : 

Penghasilan : 

II. Petunjuk Pengisian  

Berilah tanda checklist (√) pada salah satu pilihan jawaban yang Anda 

anggap paling sesuai.  

 SS = Sangat Setuju 

 S = Setuju 

 N = Netral 

 TS = Tidak Setuju 

 STS = Sangat Tidak Setuju 
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No. Pernyataan 

Skala Keterangan 

SS S N TS STS 

5 4 3 2 1 

PERSONAL SELLING (X1) 

Pendekatan (Prospecting) 

1 Menurut saya tenaga penjual telah 

mengenalkan identitas diri sebelum 

menawarkan produk 

     

2 Menurut saya tenaga penjual bersikap 

ramah ketika menyapa calon konsumen 
     

     Presentasi Penjualan (Presentation) 

3 Menurut saya tenaga penjual menjelaskan 

secara rinci mengenai kualitas, 

keunggulan produk 

     

4 Menurut saya tutur bahasa yang 

disampaikan penjual mudah dimengerti 
     

   Mengatasi Keberatan (Handling Objection) 

5 Menurut saya tenaga penjual mau 

menanyakan keberatan yang dirasakan 

pembeli 

     

6 Menurut saya tenaga penjual bersikap 

ramah ketika menanggapi keberatan 

pembeli 

     

   Penutup (Closing) 

7 Menurut saya tenaga penjual tidak 

bersikap memaksa ketika menanyakan 

pesanan 

     

8 Menurut saya tenaga penjual menanyakan 

pesanan setelah saya benar-benar 

memahami apa yang dikatakannya 
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Harga (X2) 

Keterjangkauan Harga 

1.  Penetapan harga produk PT. Alga 

Sempurna Mandiri sesuai dengan 

kualitas produk sehingga pelanggan 

dapat mempertimbangkan 

dalam melakukan pembelian 

     

2. Harga dari produk PT. Alga 

Sempurna Mandiri dapat dijangkau 

oleh kalangan masyarakat sesuai 

pendapatan 

     

Diskon (potongan harga) 

1. Pemberian potongan harga kepada 

pelanggan yang melakukan pembelian 

kepada PT.Alga Sempurna Mandiri 

     

2.  Pemberian potongan harga kepada 

pelanggan PT.Alga Sempurna Mandiri 

yang melakukan pembelian secara 

kredit secara tepat waktu 

     

Cara Pembayaran 

1. Proses pembayaran pada pembelian 

produk di PT.Alga Sempurna Mandiri 

dapat dilakukan  secara tunai 

    
 

 

2. Proses pembayaran pada pembelian 

produk P PT.Alga Sempurna Mandiri 

dengan cara kredit secara mudah dan 

cepat 

     

Minat Beli Konsumen (Y) 

1 Saya tertarik untuk membeli Perumahan 

silangit Residence. 
     

2 Saya bersedia merekomendasikan 

perumahan silangit residence 
     

3 Saya memilih perumahan silangit 

residence dalam memenuhi kebutuhan 

saya akan Tempat tinggal. 

     

4 perumahan silangit residence lebih      
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menarik perhatian saya. 

5 Saya menanyakan informasi produk 

kepada orang yang sudah menempatinya 
     

6 Saya tertarik untuk membeli perumahan 

silangit residence setelah msendapat 

informasi dari teman atau kerabat 
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Lampiran 2 Daftar Distribusi Jawaban 30 Uji Validitas Dan Reabilitas 

Personal Selling Total 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 

5 5 5 5 4 5 4 4 37 

5 4 5 5 5 5 4 4 38 

5 4 5 5 4 5 4 5 37 

5 5 4 4 5 5 5 5 38 

5 5 3 4 4 5 4 5 35 

5 5 4 5 5 5 4 4 37 

5 5 3 4 5 4 5 5 36 

5 5 5 4 4 5 4 5 37 

5 5 4 3 4 5 4 5 35 

4 4 4 4 3 5 4 4 32 

4 4 5 5 5 5 5 5 37 

5 5 5 5 4 4 4 4 35 

5 5 5 5 4 5 4 5 37 

5 5 5 5 4 4 4 5 36 

4 4 4 4 4 5 4 4 32 

5 5 5 5 4 5 4 5 37 

4 4 4 4 4 4 4 5 32 

4 4 4 4 4 5 4 5 33 

4 4 5 5 4 5 4 5 35 

4 4 4 4 4 4 4 5 32 

4 4 4 4 4 5 4 5 33 

5 5 4 4 4 5 4 5 35 

5 5 4 4 4 4 4 4 33 

4 4 4 4 3 4 3 4 29 

5 5 4 4 3 4 3 5 32 

4 4 5 5 4 4 4 3 32 

4 4 4 4 3 4 3 5 30 

4 4 5 5 4 4 4 4 33 

4 4 5 5 4 5 4 5 35 

4 4 4 4 3 4 3 4 29 
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Harga  Total 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

4 4 3 4 5 5 25 

4 4 4 4 5 4 25 

5 5 5 5 4 3 28 

5 5 5 5 5 4 29 

5 5 5 5 3 5 28 

4 4 4 4 5 4 25 

5 4 5 5 4 5 28 

5 5 5 5 5 5 30 

5 5 5 5 4 5 29 

5 5 5 5 5 5 30 

5 5 5 5 4 5 29 

5 5 5 5 5 5 30 

5 5 5 5 5 5 30 

4 4 4 4 4 4 24 

5 4 5 5 4 5 28 

4 4 4 4 4 4 24 

5 4 5 5 4 5 28 

4 4 5 4 4 4 25 

5 4 5 5 5 5 29 

4 4 4 4 3 4 23 

4 4 5 4 4 4 25 

4 4 5 4 4 4 25 

5 5 5 5 3 5 28 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

5 5 5 5 5 5 30 

3 3 3 3 4 3 19 

5 5 5 5 5 5 30 

4 4 4 4 4 4 24 

4 4 4 4 5 4 25 
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Minat Beli  Total 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 

4 4 3 4 5 5 24 

4 4 4 4 5 4 24 

5 5 5 5 4 3 27 

5 5 5 5 5 4 28 

5 5 5 5 3 5 27 

4 4 4 4 5 4 24 

5 4 5 5 4 5 27 

5 5 5 5 5 5 29 

5 5 5 5 4 5 29 

5 5 5 5 5 5 29 

5 5 5 5 4 5 28 

5 5 5 5 5 5 29 

5 5 5 5 5 5 29 

4 4 4 4 4 4 23 

5 4 5 5 4 5 27 

4 4 4 4 4 4 23 

5 4 5 5 4 5 27 

4 4 5 4 4 4 24 

5 4 5 5 5 5 28 

4 4 4 4 3 4 22 

4 4 5 4 4 4 24 

4 4 5 4 4 4 24 

5 5 5 5 3 5 27 

4 4 4 4 4 4 23 

4 4 4 4 4 4 23 

5 5 5 5 5 5 29 

5 5 5 5 5 5 30 

5 5 5 5 5 5 29 

4 4 4 4 4 4 23 

4 4 4 4 5 4 24 
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Lampiran 3 Daftar Distribusi Jawaban 61 Reponden 

Personal selling Total 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 

4 4 3 2 3 3 4 3 26 

4 3 4 3 4 4 3 2 27 

4 3 3 3 2 4 3 2 24 

4 3 3 4 5 4 3 4 30 

4 5 3 4 5 2 5 2 30 

4 4 4 3 3 3 3 3 27 

4 4 5 3 3 4 2 2 27 

4 4 3 3 3 4 2 2 25 

4 5 5 3 3 3 3 5 31 

3 2 4 3 4 2 2 2 22 

5 4 4 3 5 4 2 5 32 

5 4 4 2 3 3 5 5 31 

5 4 2 1 2 1 5 5 25 

5 4 5 5 3 3 5 3 33 

4 4 4 3 3 4 4 3 29 

3 4 5 3 4 4 2 4 29 

4 4 5 4 4 3 5 4 33 

5 5 4 3 4 2 4 4 31 

4 4 3 3 3 4 2 2 25 

4 4 4 2 4 4 4 4 30 

5 3 4 3 4 2 4 4 29 

4 4 3 2 4 4 4 3 28 

4 4 3 4 4 5 4 4 32 

4 4 4 3 3 4 4 3 29 

5 4 2 2 3 4 4 3 27 

4 3 3 3 4 4 3 4 28 

4 4 5 4 3 3 5 4 32 

3 4 3 4 4 4 4 3 29 

4 4 4 3 3 4 4 3 29 

4 5 4 5 4 4 3 4 33 

4 4 3 4 4 5 4 4 32 

5 5 4 3 4 4 4 4 33 

5 5 4 2 4 4 4 4 32 

5 3 5 2 4 4 3 4 30 

4 5 4 3 3 4 4 4 31 

4 4 4 3 4 4 4 4 31 

4 5 4 2 4 4 4 4 31 
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4 5 2 5 4 3 4 4 31 

3 4 3 2 3 2 2 2 21 

4 4 5 2 4 4 3 4 30 

3 4 3 2 4 4 3 3 26 

5 4 4 3 4 2 4 4 30 

5 5 3 5 4 5 4 4 35 

4 5 4 4 4 4 4 4 33 

4 4 5 3 3 4 4 3 30 

4 4 4 3 3 5 4 3 30 

5 2 4 3 4 3 4 2 27 

4 4 4 3 3 5 4 3 30 

5 5 3 5 5 3 5 2 33 

4 5 5 4 4 4 3 3 32 

4 5 4 3 3 4 3 3 29 

4 5 4 2 3 4 3 4 29 

4 5 3 3 3 4 4 3 29 

4 5 4 3 3 3 3 3 28 

4 5 5 2 4 5 4 4 33 

4 5 3 3 4 3 4 4 30 

4 5 4 3 3 5 3 3 30 

4 3 4 3 5 4 5 2 30 

4 5 4 3 4 2 4 4 30 

3 2 4 3 4 3 2 2 23 

3 4 3 3 4 5 3 4 29 

 

Harga Total 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6  

3 5 5 4 5 5 27 

4 4 4 4 4 5 25 

3 4 5 2 4 5 23 

3 4 4 2 4 4 21 

3 5 4 2 4 5 23 

4 4 4 4 4 5 25 

4 4 5 4 5 5 27 

4 4 4 4 5 4 25 

4 4 5 4 4 5 26 

4 4 4 3 4 5 24 

4 3 5 5 4 5 26 

2 4 4 4 4 4 22 

4 4 4 3 4 5 24 
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3 5 3 4 4 3 22 

5 5 4 4 4 5 27 

4 4 4 3 4 4 23 

3 5 5 5 5 4 27 

5 5 4 5 3 5 27 

5 3 3 5 4 4 24 

4 4 4 4 5 4 25 

3 4 4 2 5 5 23 

2 3 3 3 4 4 19 

3 3 4 3 4 4 21 

3 3 4 3 4 4 21 

3 4 4 4 4 4 23 

2 3 4 3 4 3 19 

2 3 4 3 4 3 19 

3 3 3 4 4 5 22 

4 3 4 3 4 3 21 

3 3 3 4 4 3 20 

3 3 3 3 3 3 18 

4 3 4 4 4 4 23 

4 3 3 4 4 4 22 

4 3 3 4 4 4 22 

4 3 4 4 4 4 23 

4 3 4 4 3 4 22 

4 4 5 4 4 4 25 

3 3 3 3 3 3 18 

4 3 4 3 3 4 21 

3 2 3 3 3 4 18 

4 3 2 3 3 4 19 

4 4 4 5 5 5 27 

5 4 4 5 5 5 28 

3 3 4 2 3 3 18 

5 4 3 4 4 3 23 

4 2 3 4 2 4 19 

5 4 4 4 4 4 25 

3 2 2 3 3 3 16 

4 2 3 3 4 4 20 

4 2 4 3 3 4 20 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 5 4 4 3 4 24 

4 4 4 4 5 4 25 
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3 4 4 3 3 4 21 

4 4 4 4 3 4 23 

2 2 3 2 5 2 16 

5 5 5 5 4 4 28 

4 3 4 4 4 4 23 

4 3 4 4 4 4 23 

3 4 4 3 3 4 21 

 

Minat Beli Total 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 

3 5 5 4 5 5 27 

4 4 4 4 4 5 25 

3 4 5 2 4 5 23 

3 4 4 2 4 4 21 

3 5 4 2 4 5 23 

4 4 4 4 4 5 25 

4 4 5 4 5 5 27 

4 4 4 4 5 4 25 

4 4 5 4 4 5 26 

4 4 4 3 4 5 24 

4 3 5 5 4 5 26 

2 4 4 4 4 4 22 

4 4 4 3 4 5 24 

3 5 3 4 4 3 22 

5 5 4 4 4 5 27 

4 4 4 3 4 4 23 

3 5 5 5 5 4 27 

5 5 4 5 3 5 27 

5 3 3 5 4 4 24 

4 4 4 4 5 4 25 

3 4 4 2 5 5 23 

2 3 3 3 4 4 19 

3 3 4 3 4 4 21 

3 3 4 3 4 4 21 

3 4 4 4 4 4 23 

2 3 4 3 4 3 19 

2 3 4 3 4 3 19 

3 3 3 4 4 5 22 

4 3 4 3 4 3 21 

3 3 3 4 4 3 20 
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3 3 3 3 3 3 18 

4 3 4 4 4 4 23 

4 3 3 4 4 4 22 

4 3 3 4 4 4 22 

4 3 4 4 4 4 23 

4 3 4 4 3 4 22 

4 4 5 4 4 4 25 

3 3 3 3 3 3 18 

4 3 4 3 3 4 21 

3 2 3 3 3 4 18 

4 3 2 3 3 4 19 

4 4 4 5 5 5 27 

5 4 4 5 5 5 28 

3 3 4 2 3 3 18 

5 4 3 4 4 3 23 

4 2 3 4 2 4 19 

5 4 4 4 4 4 25 

3 2 2 3 3 3 16 

4 2 3 3 4 4 20 

4 2 4 3 3 4 20 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 5 4 4 3 4 24 

4 4 4 4 5 4 25 

3 4 4 3 3 4 21 

4 4 4 4 3 4 23 

2 2 3 2 5 2 16 

5 5 5 5 4 4 28 

4 3 4 4 4 4 23 

4 3 4 4 4 4 23 

3 4 4 3 3 4 21 
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Lampiran 4 Hasil Uji Validitas Independen Variabel Personal selling (X1) 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 
TOTAL_

X1 
X1.1 Pearson 

Correlation 
1 .935** .202 .027 .299 .247 .261 .209 .615** 

Sig. (2-tailed)  .000 .285 .885 .108 .188 .164 .269 .000 

N 30 30 30 30 30 30 30 30 30 

X1.2 Pearson 
Correlation 

.935** 1 .267 .082 .301 .191 .259 .290 .669** 

Sig. (2-tailed) .000  .153 .667 .105 .312 .167 .120 .000 

N 30 30 30 30 30 30 30 30 30 

X1.3 Pearson 
Correlation 

.202 .267 1 .680** .427* .272 .387* .000 .649** 

Sig. (2-tailed) .285 .153  .000 .019 .146 .034 1.000 .000 

N 30 30 30 30 30 30 30 30 30 

X1.4 Pearson 
Correlation 

.027 .082 .680** 1 .199 .111 .264 .000 .472** 

Sig. (2-tailed) .885 .667 .000  .291 .559 .159 1.000 .009 

N 30 30 30 30 30 30 30 30 30 

X1.5 Pearson 
Correlation 

.299 .301 .427* .199 1 .423* .945** .151 .753** 

Sig. (2-tailed) .108 .105 .019 .291  .020 .000 .425 .000 

N 30 30 30 30 30 30 30 30 30 

X1.6 Pearson 
Correlation 

.247 .191 .272 .111 .423* 1 .395* .380* .588** 

Sig. (2-tailed) .188 .312 .146 .559 .020  .031 .038 .001 

N 30 30 30 30 30 30 30 30 30 

X1.7 Pearson 
Correlation 

.261 .259 .387* .264 .945** .395* 1 .240 .754** 

Sig. (2-tailed) .164 .167 .034 .159 .000 .031  .201 .000 

N 30 30 30 30 30 30 30 30 30 

X1.8 Pearson 
Correlation 

.209 .290 .000 .000 .151 .380* .240 1 .475** 

Sig. (2-tailed) .269 .120 1.000 1.000 .425 .038 .201  .008 

N 30 30 30 30 30 30 30 30 30 

TOTAL_
X1 

Pearson 
Correlation 

.615** .669** .649** .472** .753** .588** .754** .475** 1 

Sig. (2-tailed) .000 .000 .000 .009 .000 .001 .000 .008  
N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Hasil Uji Validitas Independen Variabel Harga 
 
 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 
TOTAL_X

2 
X2.1 Pearson 

Correlation 
1 .813** .856** .949** .245 .949** .960** 

Sig. (2-tailed)  .000 .000 .000 .192 .000 .000 

N 30 30 30 30 30 30 30 

X2.2 Pearson 
Correlation 

.813** 1 .705** .745** .299 .774** .870** 

Sig. (2-tailed) .000  .000 .000 .108 .000 .000 

N 30 30 30 30 30 30 30 

X2.3 Pearson 
Correlation 

.856** .705** 1 .814** .139 .793** .857** 

Sig. (2-tailed) .000 .000  .000 .463 .000 .000 

N 30 30 30 30 30 30 30 

X2.4 Pearson 
Correlation 

.949** .745** .814** 1 .281 .901** .918** 

Sig. (2-tailed) .000 .000 .000  .132 .000 .000 

N 30 30 30 30 30 30 30 

X2.5 Pearson 
Correlation 

.245 .299 .139 .281 1 .308 .456* 

Sig. (2-tailed) .192 .108 .463 .132  .098 .011 

N 30 30 30 30 30 30 30 

X2.6 Pearson 
Correlation 

.949** .774** .793** .901** .308 1 .944** 

Sig. (2-tailed) .000 .000 .000 .000 .098  .000 

N 30 30 30 30 30 30 30 

TOTAL_X
2 

Pearson 
Correlation 

.960** .870** .857** .918** .456* .944** 1 

Sig. (2-tailed) .000 .000 .000 .000 .011 .000  
N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Hasil Uji Validitas Independen Minat beli 

 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 
TOTAL_

Y 
Y.1 Pearson Correlation 1 .935** .267 .202 .232 .874** .702** 

Sig. (2-tailed)  .000 .153 .285 .216 .000 .000 

N 30 30 30 30 30 30 30 

Y.2 Pearson Correlation .935** 1 .205 .144 .342 .935** .661** 

Sig. (2-tailed) .000  .276 .448 .065 .000 .000 

N 30 30 30 30 30 30 30 

Y.3 Pearson Correlation .267 .205 1 .935** .357 .144 .745** 

Sig. (2-tailed) .153 .276  .000 .053 .448 .000 

N 30 30 30 30 30 30 30 

Y.4 Pearson Correlation .202 .144 .935** 1 .250 .086 .677** 

Sig. (2-tailed) .285 .448 .000  .182 .651 .000 

N 30 30 30 30 30 30 30 

Y.5 Pearson Correlation .232 .342 .357 .250 1 .336 .489** 

Sig. (2-tailed) .216 .065 .053 .182  .069 .006 

N 30 30 30 30 30 30 30 

Y.6 Pearson Correlation .874** .935** .144 .086 .336 1 .585** 

Sig. (2-tailed) .000 .000 .448 .651 .069  .001 

N 30 30 30 30 30 30 30 

TOTAL_Y Pearson Correlation .702** .661** .745** .677** .489** .585** 1 

Sig. (2-tailed) .000 .000 .000 .000 .006 .001  
N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 5 Hasil uji reabilitas Personal Selling (X1), Harga (X2), Minat Beli (Y) 

Reliability 
 
Scale: ALL VARIABLES 
 
 

Case Processing Summary 
 N % 

Cases Valid 30 100.0 

Excludeda 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 
Cronbach's 

Alpha N of Items 

.901 20 
 

 

Lampiran 6 Hasil Pengujian Hipotesis 

a. uji t 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .815 5.059  .161 .873 

PERSONAL SELLING .521 .149 .307 3.495 .001 

HARGA .670 .072 .820 9.337 .000 

a. Dependent Variable: MINAT BELI 
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b. uji f 

 

ANOVAa 
Model Sum of Squares df Mean Square F Sig. 

1 Regression 230.196 2 115.098 43.692 .000b 

Residual 152.788 58 2.634   

Total 382.984 60    

a. Dependent Variable: MINAT BELI 

b. Predictors: (Constant), HARGA, PERSONAL SELLING 

 

 
 
 
Lampiran 7 Hasil Uji Koefisien Determinasi 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .775a .601 .587 1.623 

a. Predictors: (Constant), HARGA, PERSONAL SELLING 
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