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Lampiran 1. Kuisioner Penelitian 

KUISIONER PENELITIAN 

PENGARUH PROMOSI DAN HARGA TERHADAP KEPUTUSAN 

PEMBELIAN TYPE KAMAR DI GRAND CENTRAL HOTEL MEDAN 

 

Kepada Yth. 

Bapak/Ibu responden 

 

Assalamualaikum Warrahmatullahi Wabarakatuh. Saya Budi Iswanda, 

mahasiswa Program Studi manajemen Fakultas Ekonomi dan Ilmu Sosial Universitas 

Sari Mutiara Indonesia, yang sedang melakukan penelitian mengenai “Pengaruh 

promosi dan harga terhadap keputusan pembelian type kamar di Grand central hotel 

Medan”. Demi kelancaran penelitian ini, saya mohon kesediaan saudara/i yang 

terhormat untuk menjawab dan mengisi pertanyaan dibawah ini : 

I. IDENTITAS RESPONDEN 

No. Responden : 

Nama  : 

Umur  : 

Jenis Kelamin :  

o Pria 

o Wanita 

Pekerjaan  : 

o Pelajar/Mahasiswa 

o Wiraswasta 

o Pergawai Swasta 

o Pegawai Negeri 

o Lain-Lain 

 

Berapa kali berkunjung ke Grand central Hotel : 

o 1 Kali 

o 2 Kali 

o 3 Kali 

o Lebih dari 3 kali 
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II. PETUNJUK PENGISIAN 

 

Dibawah ini terdapat sejumlah pernyataan. Baca dan pahamilah Setiap 

pernyataan dengan baik, kemudian berikan respon dan Berilah tanda Centang () 

pada kolom yang tersedia dengan satu pilihan jawaban. saudara responden hanya 

diberi kesempatan memilih 1 (satu) jawaban : 

Keterangan Nilai 

SS =  Sangat Setuju 5 

S = Setuju 4 

N = Netral 3 

TS = Tidak Setuju 2 

STS = Sangat Tidak Setuju 1 

 

III. DAFTAR PERNYATAAN 

 

Variabel Promosi (X1) 

No Pernyataan SS S N TS STS 

 Jangkauan Promosi      

1 Informasi Mengenai Grand Central 

Hotel Medan mudah saya dapatkan 
     

2 Ketersedian brosur memgenai fasilitas 

yang ditawarkan selama berada Grand 

Central Hotel Medan  

     

 Daya Tarik Promosi      

1 Promosi yang dilakukan oleh Grand 

Central Hotel Medan menarik simpatik 

banyak konsumen 

     

2 Pemberian potongan harga oleh Grand 

central Hotel Medan sangat efektif 

untuk konsumen. 

     

 Kualitas Penyampaian Pesan      

1 Pesan promosi yang disampaikan Grand 

Central Hotel Medan menarik bagi saya 
     

2 Pesan promosi yang disampaikan Grand 

Central Hotel Medan mudah saya 

pahami 

     

 Kuantitas penayangan iklan dimedia 

promosi 

     

1 Durasi penayangan iklan sudah sesuai      

UNIVERSITAS SARI MUTIARA INDONESIA



83 
 

 
 

dan tepat sasaran 

2 Pembaharuan iklan dilakukan sebanyak 

6 Kali dalam satu bulan 
     

  

Variabel Harga(X2) 

No Pernyataan SS S N TS STS 

 Keterjangkauan Harga      

1 Harga kamar yang terjangkau yang 

ditawarkan oleh Grand central Hotel 

Medan 

     

2 Harga kamar yang bervariasi sesuai 

dengan kelengkapan fasilitas kamar 
     

 Harga sesuai kualitas produk      

1 Harga kamar sesuai yang anda inginkan      

 Perbandingan harga yang 

ditawarkan produk pesaing 

     

1 Harga kamar yang tersedia  dapat 

bersaing dengan kompetitor lainnya 
     

2 Harga kamar di Grand Central hotel 

Medan lebih ekonomis. 
     

 

Variabel Keputusan Pembelian(Y) 

No Pernyataan SS S N TS STS 

 Kemantapan pada sebuah produk       

1 Saya menjadikan Grand central Hotel 

Medan sebagai pemenuhan kebutuhan  

menginap  

     

2 Keputusan saya menginap di Grand 

Central hotel adalah keputusan yang 

tepat 

     

 Kebiasaan dalam membeli produk       

1 Grand central hotel menjadi 

pertimbangan saya untuk menginap 

saat berkunjung ke Kota Medan 

     

2 Saya berkeinginan menginap kembali 

di Grand central Hotel di waktu yang 

akan datang 

     

 Kecepatan dalam membeli sebuah 

produk 

     

1 Saya selalu pesan kamar melalui 

aplikasi Online Travel 
     

UNIVERSITAS SARI MUTIARA INDONESIA



84 
 

 
 

Agentbertransaksi cepat dan mudah 

2 Proses penyesuaian data registrasi yang 

cepat membuat kenyamaan pada saat 

Check in 

     

                   *   Terima Kasih atas partisipasinya  * 
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Lampiran 2. Tabulasi Data Kuisioner 

No. 

Res  

PROMOSI (X1) 
Total 

HARGA (X2) 
Total 

KEPUTUSAN PEMBELIAN (Y)  
Total X1.

1 

X1.

2 

X1.

3 

X1.

4 

X1.

5 

X1.

6 

X1.

7 

X1.

8 

X2.

1 

X2.

2 

X2.

3 

X2.

4 

X2.

5 Y.1 Y.2 Y.3 Y.4 Y.5 

 

Y.6 

1 5 4 4 4 5 5 5 5 37 4 4 4 4 4 20 4 4 4 4 4 4 24 

2 4 4 4 4 4 4 4 4 32 4 4 5 5 5 23 5 5 5 5 5 5 30 

3 5 5 5 5 4 4 4 4 36 4 5 4 5 4 22 3 3 4 4 5 4 23 

4 4 4 4 4 4 4 4 4 32 5 5 5 5 5 25 5 5 4 5 5 5 29 

5 4 5 4 5 4 4 4 4 34 4 4 4 5 5 22 5 5 4 4 4 4 26 

6 3 4 3 3 4 4 5 4 30 5 5 5 4 4 23 4 4 4 4 4 4 24 

7 4 4 4 5 4 4 4 4 33 2 4 4 4 4 18 4 4 2 2 4 4 20 

8 4 5 4 4 4 4 4 4 33 4 4 5 4 5 22 5 4 4 4 4 4 25 

9 4 5 4 5 4 5 4 4 35 4 5 4 4 4 21 5 5 5 5 5 5 30 

10 5 4 4 5 4 4 4 2 32 4 4 4 4 4 20 4 5 4 5 4 4 26 

11 5 5 4 4 4 3 5 4 34 4 5 5 2 4 20 5 5 4 4 4 4 26 

12 5 5 5 5 4 4 4 4 36 4 5 4 4 4 21 4 4 2 4 5 4 23 

13 5 5 5 5 5 5 5 4 39 4 4 4 4 4 20 5 4 2 2 2 2 17 

14 5 5 5 5 5 5 5 4 39 4 5 4 5 5 23 5 5 5 5 5 5 30 

15 4 5 5 5 5 4 5 4 37 4 5 4 4 4 21 4 4 4 2 2 2 18 

16 5 4 2 2 4 4 4 4 29 4 4 4 4 4 20 4 4 2 2 4 4 20 

17 4 4 4 4 4 4 5 5 34 4 2 2 2 2 12 4 4 4 4 4 4 24 

18 4 5 2 4 4 4 4 4 31 5 4 5 4 5 23 4 5 4 2 5 4 24 

19 4 5 4 4 4 4 4 5 34 4 4 4 4 4 20 4 2 4 4 4 3 21 

20 5 5 5 5 5 5 5 5 40 4 4 4 4 4 20 5 4 5 4 2 4 24 

21 4 4 5 5 5 5 5 4 37 4 4 4 4 4 20 4 4 5 5 4 4 26 

22 4 5 4 4 4 4 4 4 33 4 2 2 2 2 12 4 2 2 4 4 3 19 

23 4 4 4 4 5 5 5 5 36 4 4 4 4 4 20 5 4 4 2 4 4 23 
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24 5 5 4 5 4 4 4 4 35 4 4 4 4 5 21 4 2 4 4 4 4 22 

25 5 4 5 5 5 5 5 5 39 5 4 4 4 4 21 4 4 4 4 4 4 24 

26 5 5 5 5 4 4 5 5 38 4 5 4 4 4 21 4 4 5 5 5 5 28 

27 5 4 4 4 4 4 4 4 33 4 4 4 4 4 20 4 5 5 5 4 4 27 

28 5 5 5 5 5 4 4 4 37 4 4 4 5 5 22 4 5 4 4 2 2 21 

29 4 5 4 5 4 4 2 4 32 4 5 4 4 4 21 4 4 5 5 5 5 28 

30 5 3 5 3 5 5 4 4 34 5 5 5 5 5 25 5 5 4 4 4 4 26 

31 5 4 4 4 5 5 5 5 37 4 4 4 4 4 20 4 4 4 4 4 4 24 

32 4 4 4 4 4 4 4 4 32 4 4 5 5 5 23 5 5 5 5 5 5 30 

33 5 5 5 5 4 4 4 4 36 4 5 4 5 4 22 3 3 4 4 5 4 23 

34 4 4 4 4 4 4 4 4 32 5 5 5 5 5 25 5 5 4 5 5 5 29 

35 4 5 4 5 4 4 4 4 34 4 4 4 5 5 22 5 5 4 4 4 4 26 

36 3 4 3 3 4 4 5 4 30 5 5 5 4 4 23 4 4 4 4 4 4 24 

37 4 4 4 5 4 4 4 4 33 2 4 4 4 4 18 4 4 2 2 4 4 20 

38 4 5 4 4 4 4 4 4 33 4 4 5 4 5 22 5 4 4 4 4 4 25 

39 4 5 4 5 4 5 4 4 35 4 5 4 4 4 21 5 5 5 5 5 5 30 

40 5 4 4 5 4 4 4 2 32 4 4 4 4 4 20 4 5 4 5 4 4 26 

41 5 5 4 4 4 3 5 4 34 4 5 5 2 4 20 5 5 4 4 4 4 26 

42 5 5 5 5 4 4 4 4 36 4 5 4 4 4 21 4 4 2 4 5 4 23 

43 5 5 5 5 5 5 5 4 39 4 4 4 4 4 20 5 4 2 2 2 2 17 

44 5 5 5 5 5 5 5 4 39 4 5 4 5 5 23 5 5 5 5 5 5 30 

45 4 5 5 5 5 4 5 4 37 4 5 4 4 4 21 4 4 4 2 2 2 18 

46 5 4 2 2 4 4 4 4 29 4 4 4 4 4 20 4 4 2 2 4 4 20 

47 4 4 4 4 4 4 5 5 34 4 2 2 2 2 12 4 4 4 4 4 4 24 

48 4 5 2 4 4 4 4 4 31 5 4 5 4 5 23 4 5 4 2 5 4 24 

49 4 5 4 4 4 4 4 5 34 4 4 4 4 4 20 4 2 4 4 4 3 21 
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50 5 5 5 5 5 5 5 5 40 4 4 4 4 4 20 5 4 5 4 2 4 24 

51 4 4 5 5 5 5 5 4 37 4 4 4 4 4 20 4 4 5 5 4 4 26 

52 4 5 4 4 4 4 4 4 33 4 2 2 2 2 12 4 2 2 4 4 3 19 

53 4 4 4 4 5 5 5 5 36 4 4 4 4 4 20 5 4 4 2 4 4 23 

54 5 5 4 5 4 4 4 4 35 4 4 4 4 5 21 4 2 4 4 4 4 22 

55 5 4 5 5 5 5 5 5 39 5 4 4 4 4 21 4 4 4 4 4 4 24 

56 5 5 5 5 4 4 5 5 38 4 5 4 4 4 21 4 4 5 5 5 5 28 

57 5 4 4 4 4 4 4 4 33 4 4 4 4 4 20 4 5 5 5 4 4 27 

58 5 5 5 5 5 4 4 4 37 4 4 4 5 5 22 4 5 4 4 2 2 21 

59 4 5 4 5 4 4 2 4 32 4 5 4 4 4 21 4 4 5 5 5 5 28 

60 5 3 5 3 5 5 4 4 34 5 5 5 5 5 25 5 5 4 4 4 4 26 

61 5 4 4 4 5 5 5 5 37 4 4 4 4 4 20 4 4 4 4 4 4 24 

62 4 4 4 4 4 4 4 4 32 4 4 5 5 5 23 5 5 5 5 5 5 30 

63 5 5 5 5 4 4 4 4 36 4 5 4 5 4 22 3 3 4 4 5 4 23 

64 4 4 4 4 4 4 4 4 32 5 5 5 5 5 25 5 5 4 5 5 5 29 

65 4 5 4 5 4 4 4 4 34 4 4 4 5 5 22 5 5 4 4 4 4 26 

66 3 4 3 3 4 4 5 4 30 5 5 5 4 4 23 4 4 4 4 4 4 24 

67 4 4 4 5 4 4 4 4 33 2 4 4 4 4 18 4 4 2 2 4 4 20 

68 4 5 4 4 4 4 4 4 33 4 4 5 4 5 22 5 4 4 4 4 4 25 

69 4 5 4 5 4 5 4 4 35 4 5 4 4 4 21 5 5 5 5 5 5 30 

70 5 4 4 5 4 4 4 2 32 4 4 4 4 4 20 4 5 4 5 4 4 26 

71 5 5 4 4 4 3 5 4 34 4 5 5 2 4 20 5 5 4 4 4 4 26 

72 5 5 5 5 4 4 4 4 36 4 5 4 4 4 21 4 4 2 4 5 4 23 

73 5 5 5 5 5 5 5 4 39 4 4 4 4 4 20 5 4 2 2 2 2 17 

74 5 5 5 5 5 5 5 4 39 4 5 4 5 5 23 5 5 5 5 5 5 30 

75 4 5 5 5 5 4 5 4 37 4 5 4 4 4 21 4 4 4 2 2 2 18 
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76 5 4 2 2 4 4 4 4 29 4 4 4 4 4 20 4 4 2 2 4 4 20 

77 4 4 4 4 4 4 5 5 34 4 2 2 2 2 12 4 4 4 4 4 4 24 

78 4 5 2 4 4 4 4 4 31 5 4 5 4 5 23 4 5 4 2 5 4 24 

79 4 5 4 4 4 4 4 5 34 4 4 4 4 4 20 4 2 4 4 4 3 21 

80 5 5 5 5 5 5 5 5 40 4 4 4 4 4 20 5 4 5 4 2 4 24 

81 4 4 5 5 5 5 5 4 37 4 4 4 4 4 20 4 4 5 5 4 4 26 

82 4 5 4 4 4 4 4 4 33 4 2 2 2 2 12 4 2 2 4 4 3 19 

83 4 4 4 4 5 5 5 5 36 4 4 4 4 4 20 5 4 4 2 4 4 23 

84 5 5 4 5 4 4 4 4 35 4 4 4 4 5 21 4 2 4 4 4 4 22 

85 5 4 5 5 5 5 5 5 39 5 4 4 4 4 21 4 4 4 4 4 4 24 

86 5 5 5 5 4 4 5 5 38 4 5 4 4 4 21 4 4 5 5 5 5 28 

87 5 4 4 4 4 4 4 4 33 4 4 4 4 4 20 4 5 5 5 4 4 27 

88 5 5 5 5 5 4 4 4 37 4 4 4 5 5 22 4 5 4 4 2 2 21 

89 4 5 4 5 4 4 2 4 32 4 5 4 4 4 21 4 4 5 5 5 5 28 

90 5 3 5 3 5 5 4 4 34 5 5 5 5 5 25 5 5 4 4 4 4 26 

91 5 4 4 4 5 5 5 5 37 4 4 4 4 4 20 4 4 4 4 4 4 24 

92 4 4 4 4 4 4 4 4 32 4 4 5 5 5 23 5 5 5 5 5 5 30 

93 5 5 5 5 4 4 4 4 36 4 5 4 5 4 22 3 3 4 4 5 4 23 

94 4 4 4 4 4 4 4 4 32 5 5 5 5 5 25 5 5 4 5 5 5 29 

95 4 5 4 5 4 4 4 4 34 4 4 4 5 5 22 5 5 4 4 4 4 26 

96 3 4 3 3 4 4 5 4 30 5 5 5 4 4 23 4 4 4 4 4 4 24 

97 4 4 4 5 4 4 4 4 33 2 4 4 4 4 18 4 4 2 2 4 4 20 

98 4 5 4 4 4 4 4 4 33 4 4 5 4 5 22 5 4 4 4 4 4 25 

99 4 5 4 5 4 5 4 4 35 4 5 4 4 4 21 5 5 5 5 5 5 30 

100 5 4 4 5 4 4 4 2 32 4 4 4 4 4 20 4 5 4 5 4 4 26 
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Lampiran 3. Hasil Uji Statistik Deskriptif 

Descriptive Statistics 
 N Minimum Maximum Mean Std. Deviation 

Statistic Statistic Statistic Statistic Std. Error Statistic 

Promosi_X1 100 29 40 34.57 .276 2.757 

Harga_X2 100 12 25 20.73 .271 2.715 

KeputusanPembelian_Y 100 17 30 24.41 .347 3.470 

Valid N (listwise) 100      

 

Lampiran 4. Hasil Uji Validitas 
 

1. Hasil Validitas Variabel Promosi (X1) 

Correlations 
 Promo

si 

Promo

si 

Promo

si 

Promo

si 

Promo

si 

Promo

si 

Promo

si 

Promo

si 

Total_

X1 

Promo

si 

Pearson 

Correlation 

1 .067 .413** .220* .316** .159 .109 -.034 .497** 

Sig. (2-tailed)  .510 .000 .028 .001 .114 .281 .738 .000 

N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

.067 1 .156 .509** -.160 -.233* -.132 .051 .310** 

Sig. (2-tailed) .510  .122 .000 .112 .020 .190 .611 .002 

N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

.413** .156 1 .642** .520** .346** .233* .141 .807** 

Sig. (2-tailed) .000 .122  .000 .000 .000 .020 .162 .000 

N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

.220* .509** .642** 1 .162 .149 -.038 -.102 .625** 

Sig. (2-tailed) .028 .000 .000  .108 .139 .706 .311 .000 

N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

.316** -.160 .520** .162 1 .729** .517** .312** .712** 

Sig. (2-tailed) .001 .112 .000 .108  .000 .000 .002 .000 

N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

.159 -.233* .346** .149 .729** 1 .337** .310** .575** 

Sig. (2-tailed) .114 .020 .000 .139 .000  .001 .002 .000 
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N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

.109 -.132 .233* -.038 .517** .337** 1 .384** .513** 

Sig. (2-tailed) .281 .190 .020 .706 .000 .001  .000 .000 

N 100 100 100 100 100 100 100 100 100 

Promo

si 

Pearson 

Correlation 

-.034 .051 .141 -.102 .312** .310** .384** 1 .431** 

Sig. (2-tailed) .738 .611 .162 .311 .002 .002 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Total_

X1 

Pearson 

Correlation 

.497** .310** .807** .625** .712** .575** .513** .431** 1 

Sig. (2-tailed) .000 .002 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

2. Hasil Validitas Variabel Harga(X2) 

  Correlations 
 Harga Harga Harga Harga Harga Total_X2 

Harga 

Pearson Correlation 1 .208* .329** .144 .204* .446** 

Sig. (2-tailed)  .037 .001 .152 .042 .000 

N 100 100 100 100 100 100 

Harga 

Pearson Correlation .208* 1 .683** .526** .551** .789** 

Sig. (2-tailed) .037  .000 .000 .000 .000 

N 100 100 100 100 100 100 

Harga 

Pearson Correlation .329** .683** 1 .525** .802** .875** 

Sig. (2-tailed) .001 .000  .000 .000 .000 

N 100 100 100 100 100 100 

Harga 

Pearson Correlation .144 .526** .525** 1 .783** .804** 

Sig. (2-tailed) .152 .000 .000  .000 .000 

N 100 100 100 100 100 100 

Harga 

Pearson Correlation .204* .551** .802** .783** 1 .889** 

Sig. (2-tailed) .042 .000 .000 .000  .000 

N 100 100 100 100 100 100 

Total_X2 
Pearson Correlation .446** .789** .875** .804** .889** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  
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N 100 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

3. Hasil Validitas Variabel Keputusan Pembelian (Y) 

Correlations 
 Keputus

an 

pembeli

an 

Keputus

an 

pembelia

n 

Keputus

an 

pembelia

n 

Keputus

an 

pembelia

n 

Keputus

an 

pembelia

n 

Keputus

an 

pembelia

n 

Total

_Y 

Keputusan 

pembelian 

Pearson 

Correlation 

1 .492** .192 .094 -.069 .229* .399*

* 

Sig. (2-

tailed) 

 .000 .055 .350 .494 .022 .000 

N 100 100 100 100 100 100 100 

Keputusan 

pembelian 

Pearson 

Correlation 

.492** 1 .328** .191 .089 .312** .572*

* 

Sig. (2-

tailed) 

.000  .001 .057 .376 .002 .000 

N 100 100 100 100 100 100 100 

Keputusan 

pembelian 

Pearson 

Correlation 

.192 .328** 1 .640** .208* .464** .739*

* 

Sig. (2-

tailed) 

.055 .001  .000 .038 .000 .000 

N 100 100 100 100 100 100 100 

Keputusan 

pembelian 

Pearson 

Correlation 

.094 .191 .640** 1 .432** .547** .774*

* 

Sig. (2-

tailed) 

.350 .057 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 

Keputusan 

pembelian 

Pearson 

Correlation 

-.069 .089 .208* .432** 1 .814** .641*

* 

Sig. (2-

tailed) 

.494 .376 .038 .000  .000 .000 

N 100 100 100 100 100 100 100 

Keputusan 

pembelian 

Pearson 

Correlation 

.229* .312** .464** .547** .814** 1 .844*

* 
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Sig. (2-

tailed) 

.022 .002 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 

Total_Y 

Pearson 

Correlation 

.399** .572** .739** .774** .641** .844** 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 5. Tabel r Product Moment 

N Taraf Signif N Taraf Signif N Taraf Signif 

5% 10% 5% 10% 5% 10% 

3 0,997 0,999 27 0,381 0,487 55 0,266 0,345 

4 0,950 0,990 28 0,374 0,478 60 0,254 0,330 

5 0,878 0,959 29 0,367 0,470 65 0,244 0,317 

                  

6 0,811 0,917 30 0,361 0,463 70 0,235 0,306 

7 0,754 0,874 31 0,355 0,456 75 0,227 0,296 

8 0,707 0,834 32 0,349 0,449 80 0,220 0,286 

9 0,666 0,798 33 0,344 0,442 85 0,213 0,278 

10 0,632 0,765 34 0,339 0,436 90 0,207 0,270 

                  

11 0,602 0,735 35 0,334 0,430 95 0,202 0,263 

12 0,576 0,708 36 0,329 0,424 100 0,195 0,256 

13 0,553 0,684 37 0,325 0,418 125 0,176 0,230 

14 0,532 0,661 38 0,320 0,413 150 0,159 0,210 

15 0,514 0,641 39 0,316 0,408 175 0,148 0,194 

                  

16 0,497 0,623 40 0,312 0,403 200 0,138 0,181 

17 0,482 0,606 41 0,308 0,398 300 0,113 0,148 

18 0,468 0,590 42 0,304 0,393 400 0,098 0,128 

19 0,456 0,575 43 0,301 0,389 500 0,088 0,115 

20 0,444 0,561 44 0,297 0,384 600 0,080 0,105 

                  

21 0,433 0,549 45 0,294 0,380 700 0,074 0,097 

22 0,423 0,537 46 0,291 0,376 800 0,070 0,091 

23 0,413 0,526 47 0,288 0,372 900 0,065 0,086 

24 0,404 0,515 48 0,284 0,368 1000 0,062 0,081 

25 0,396 0,505 49 0,281 0,364       
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Lampiran 6. Hasil Uji Reliabilitas 

 

Variabel Promosi (X1) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.686 8 
 

Item-Total Statistics 
 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha if 

Item Deleted 

Promosi 30.13 6.357 .316 .670 

Promosi 30.05 6.957 .112 .710 

Promosi 30.39 4.766 .667 .568 

Promosi 30.17 5.577 .411 .649 

Promosi 30.26 5.992 .612 .617 

Promosi 30.31 6.256 .431 .648 

Promosi 30.25 6.210 .313 .671 

Promosi 30.43 6.530 .229 .689 

 
Variabel Harga (X2) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.828 5 

 

Item-Total Statistics 
 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-Total 

Correlation 

Cronbach's Alpha if 

Item Deleted 

Harga 16.64 6.314 .255 .877 

Harga 16.48 4.737 .643 .789 

Harga 16.60 4.566 .788 .747 

Harga 16.66 4.570 .655 .786 

Harga 16.54 4.413 .806 .739 
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Variabel Keputusan Pembelian (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.754 6 
 

Item-Total Statistics 
 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Keputusan pembelian 20.07 10.813 .253 .768 

Keputusan pembelian 20.25 9.341 .363 .753 

Keputusan pembelian 20.47 8.070 .567 .696 

Keputusan pembelian 20.48 7.545 .600 .686 

Keputusan pembelian 20.34 8.873 .448 .731 

Keputusan pembelian 20.44 8.006 .754 .650 
 

Lampiran 7. Hasil Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 
 Unstandardized Residual 

N 100 

Normal Parametersa,b 
Mean .0000000 

Std. Deviation 3.12395752 

Most Extreme Differences 

Absolute .075 

Positive .062 

Negative -.075 

Kolmogorov-Smirnov Z .754 

Asymp. Sig. (2-tailed) .620 

a. Test distribution is Normal. 

b. Calculated from data. 
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Lampiran 8. Hasil Uji Multikoloniearitas 

 

Coefficients
a 

Model Unstandardized 

Coefficients 

Standardize

d 

Coefficients 

T Sig. Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 9.366 4.768  3.613 .000   

Promosi .222 .089 .192 2.531 .013 .998 1.002 

Harga .883 .117 .421 4.606 .000 .998 1.002 

a. Dependent Variable: Keputusan Pembelian 

 

Lampiran 9. Hasil Uji Heterokedastisitas 

 

Coefficients
a 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) 2.113 2.676  .790 .432 

Promosi .033 .065 .052 .518 .606 

Harga .034 .066 .052 .516 .607 

a. Dependent Variable: RES2 

 

Lampiran 10. Hasil Uji Regresi Linear Berganda 

 

Coefficients
a 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) 9.366 4.768  3.613 .000 

Promosi (X1) .222 .089 .192 2.531 .013 

Harga (X2) .883 .117 .421 4.606 .000 

a. Dependent Variable: Keputusan Pembelian (Y) 
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Lampiran 11. Hasil Uji t (Parsial) 

 

Coefficients
a 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) 9.366 4.768  3.613 .000 

Promosi (X1) .222 .089 .192 2.531 .013 

Harga (X2) .883 .117 .421 4.606 .000 

a. Dependent Variable: Keputusan Pembelian (Y) 
 

Lampiran 12. Tabel Uji T 

 

df=(n-

k) 

α = 

0.05 

α = 

0.025 

df=(n-

k) 

α = 

0.05 

α = 

0.025 

1 6,314 12,706 51 1,675 2,008 

2 2,920 4,303 52 1,675 2,007 

3 2,353 3,182 53 1,674 2,006 

4 2,132 2,776 54 1,674 2,005 

5 2,015 2,571 55 1,673 2,004 

6 1,943 2,447 56 1,673 2,003 

7 1,895 2,365 57 1,672 2,002 

8 1,860 2,306 58 1,672 2,002 

9 1,833 2,262 59 1,671 2,001 

10 1,812 2,228 60 1,671 2,000 

11 1,796 2,201 61 1,670 2,000 

12 1,782 2,179 62 1,670 1,999 

13 1,771 2,160 63 1,669 1,998 

14 1,761 2,145 64 1,669 1,998 

15 1,753 2,131 65 1,669 1,997 

16 1,746 2,120 66 1,668 1,997 

17 1,740 2,110 67 1,668 1,996 

18 1,734 2,101 68 1,668 1,995 

19 1,729 2,093 69 1,667 1,995 

20 1,725 2,086 70 1,667 1,994 

21 1,721 2,080 71 1,667 1,994 

22 1,717 2,074 72 1,666 1,993 
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23 1,714 2,069 73 1,666 1,993 

24 1,711 2,064 74 1,666 1,993 

25 1,708 2,060 75 1,665 1,992 

26 1,706 2,056 76 1,665 1,992 

27 1,703 2,052 77 1,665 1,991 

28 1,701 2,048 78 1,665 1,991 

29 1,699 2,045 79 1,664 1,990 

30 1,697 2,042 80 1,664 1,990 

31 1,696 2,040 81 1,664 1,990 

32 1,694 2,037 82 1,664 1,989 

33 1,692 2,035 83 1,663 1,989 

34 1,691 2,032 84 1,663 1,989 

35 1,690 2,030 85 1,663 1,988 

36 1,688 2,028 86 1,663 1,988 

37 1,687 2,026 87 1,663 1,988 

38 1,686 2,024 88 1,662 1,987 

39 1,685 2,023 89 1,662 1,987 

40 1,684 2,021 90 1,662 1,987 

41 1,683 2,020 91 1,662 1,986 

42 1,682 2,018 92 1,662 1,986 

43 1,681 2,017 93 1,661 1,986 

44 1,680 2,015 94 1,661 1,986 

45 1,679 2,014 95 1,661 1,985 

46 1,679 2,013 96 1,661 1,985 

47 1,678 2,012 97 1,661 1,985 

48 1,677 2,011 98 1,661 1,984 

49 1,677 2,010 99 1,660 1,984 

46 1,679 2,013 96 1,661 1,985 

47 1,678 2,012 97 1,661 1,985 

48 1,677 2,011 98 1,661 1,984 

49 1,677 2,010 99 1,660 1,984 
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Lampiran 13. Hasil Uji F (Simultan) 

 

ANOVA
a 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 226.038 2 113.019 11.347 .000b 

Residual 966.152 97 9.960   

Total 1192.190 99    

a. Dependent Variable: Keputusan Pembelian (Y) 

b. Predictors: (Constant), Harga (X2), Promosi (X1) 

 

Lampiran 14. Tabel Uji F 

 

α = 

0,05 

df1=(k-1) 

df2=(n 1 2 3 4 5 6 7 8 

-k- 

1) 

80 3,960 3,111 2,719 2,486 2,329 2,214 2,126 2,056 

81 3,959 3,109 2,717 2,484 2,327 2,213 2,125 2,055 

82 3,957 3,108 2,716 2,483 2,326 2,211 2,123 2,053 

83 3,956 3,107 2,715 2,482 2,324 2,210 2,122 2,052 

84 3,955 3,105 2,713 2,480 2,323 2,209 2,121 2,051 

85 3,953 3,104 2,712 2,479 2,322 2,207 2,119 2,049 

86 3,952 3,103 2,711 2,478 2,321 2,206 2,118 2,048 

87 3,951 3,101 2,709 2,476 2,319 2,205 2,117 2,047 

88 3,949 3,100 2,708 2,475 2,318 2,203 2,115 2,045 

89 3,948 3,099 2,707 2,474 2,317 2,202 2,114 2,044 

90 3,947 3,098 2,706 2,473 2,316 2,201 2,113 2,043 

91 3,946 3,097 2,705 2,472 2,315 2,200 2,112 2,042 

92 3,945 3,095 2,704 2,471 2,313 2,199 2,111 2,041 

93 3,943 3,094 2,703 2,470 2,312 2,198 2,110 2,040 
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94 3,942 3,093 2,701 2,469 2,311 2,197 2,109 2,038 

95 3,941 3,092 2,700 2,467 2,310 2,196 2,108 2,037 

96 3,940 3,091 2,699 2,466 2,309 2,195 2,106 2,036 

97 3,939 3,090 2,698 2,465 2,308 2,194 2,105 2,035 

98 3,938 3,089 2,697 2,465 2,307 2,193 2,104 2,034 

99 3,937 3,088 2,696 2,464 2,306 2,192 2,103 2,033 

100 3,936 3,087 2,696 2,463 2,305 2,191 2,103 2,032 

 

 

Lampiran 15. Hasil Uji Koefisien Determinasi 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

1 .435a .323 .318 3.156 

a. Predictors: (Constant), Harga (X2), Promosi (X1) 
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